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Does fi d 
not fit our present needs : 
Too sensational for us! 
Have you tried the pulps with this? 
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A Good Literary Counsellor 


Is Known by the Ethics He Observes 


A WIDELY KNOWN medical charlatan in my city spends much of 
his time and advertising space lampooning the medical profession. 

One day | asked a prominent physician what the medics thought 
of this person. The M.D. smiled indulgently and said: ‘‘As a matter 
of fact, we give him little thought. We are too busy trying to keep people well to answer 
‘competitors’ outside the profession. Our mission is to serve our patients, not to argue with 
critics.” 


The ethics of this doctor apply in all honored professions, including that of Literary 
Consultant. The reputable counsellor labors always to serve his clients with sincerity and 
purpose. He accentuates what he can do for you, rather than what others fail to do. His 
success is built on his own record of competence and honest dealing, not on his ability 
to make you afraid. Instead of pointing to others, he invites you to investigate him. 


If you wish to know in detail about the 
revision, editing and corrective criticism services 
| offer, write for my free folder entitled “Literary Help.” 


INTERVIEWS BY ARRANGEMENT ONLY. 


CHARLES CARSON, Siterary Consultant cont 


Writing Careers Guaranteed .. . 
THE OPPORTUNITY OF A LIFETIME 


You will become a successful professional writer, if we take you in 
our limited circle of writers, or it won't cost you a penny! 


If “systems,” “‘plans,”’ ‘‘course,’’ etc., have not made you a literary 
success, write for our pamphlet giving details of this unique offer. 


One hitherto unpublished writer, working under the supervision of 
our director, George Kelton, sold more than 100 stories within a four- 
month period. Here is a record no other teacher, school, or agency can 
approach. 


Send for the pamphlet today! 
obligation. 


WRITING CAREERS GUARANTEED 


GEORGE KELTON, Director 
Malibu 1 California 


It is free and puts you under no 
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Mostly Personal 


Sometimes I get all fired up to write a lengthy 
column on a single subject—a real “editorial” 
about some of my attitudes towards writing or 
editors or markets or working with a writers’ maga- 
zine. And then I go through an accumulation of 
wonderful 4&J mail, and I lose my resolve. For 
right there, in what is happening in the experi- 
ence and in the thinking of our readers, are more 
matters of interest than anyone can cram into 
a magazine. 

With your help, I am feeling for the right func- 
tion and tone for this column. If no one seriously 
objects, I'll settle for a temporary pattern: Most 
of the time, this column will concern itself with 
what the subscribers are sending in to us which 
we think will interest all of you. Once in a while 
I'll hold to my resolve and deliver a lecture—I 
trust it will be mild!—about some weighty topic 
I think up all by myself. By the way, what did 
you think about my speculations on trends in the 
book market, in this column in the November 
issue? 

— Ae] — 

Of course the matter of most importance for us 
right now—and we hope for you—is the new face 
we present with the magazine this month. A larg- 
er page size, more words per page without de- 
creasing type size, a spot of color on several pages, 
a little valid smartness, we hope, in a spot here 
and there—we hope you like it. Let us know. We 
hope it will give us an opportunity to serve writ- 
ers better—and more interestingly. 

I took the bull by the horns and decided to 
run first this issue an article a bit unusual for a 
writers’ magazine. It is “Locksmiths of Learning” 
by Helen Colton. ‘The reason is this: One of the 
most frequent questions we receive is “Where 
can I find information about . . .?” I know there 
is new, fresh information which hasn’t yet reached 
a library, but anyone would be surprised by what 
information is available in a library. And we find 
that many of our readers do not think of the 
library when they desire to find information for 
research for an article or a story. Furthermore, 
the vastness of a good library stumps a person 
sometimes. Among the keys to unlock the in- 
formation in a good book collection there is, of 
course, the card catalog to the collection. But 
most useful tools are the periodical indexes to 
magazine literature, books, pamphlets, etc. One 
publishing firm, The H. W. Wilson Company, 
now provides the great majority of all these peri- 
odical tools. So we thought that a human-interest 
article about this firm—and about its many serv- 
ices to libraries—could be one of the most helpful 
pieces we could publish for many writers. Miss 


Colton, who lives in Hollywood, rewrote her piece 
after publication of the Lawler book she mentions 
in her article, and the piece was checked by per- 
sonnel of the Wilson company, also. Here, then, 
is information on a most useful set of tools for 
finding information. 

— 

Here are some good sentiments, contributed by 

Evelyn P. Hamilton of Calhoun City, Miss.: 

I wrote a filler for a mag 

And laid it in my file; 

I thought, “It just might sell, 

I'll try it after a while.” 
I read a notice in A&J— 

That script is gathering dust; 

I put it in the mail today— 

I'll sell that thing or bust! 

.This poem serves to remind me—since we didn’t 
have any place to put it except in this column— 
that in the back of the book you will find the 
announcement of another innovation for Av J. It 
is a readers’ column to be started with the Febru- 
ary issue. Believe me, the good things in the mail 
are too good not to share with all. The new for- 
mat permits us to run a brief, selective column of 
this material. Keep your comments coming—brief, 
but on a point of interest to writers. 

— Av] — 

One of the good, experienced people of pro- 
fessional status—he wishes to be anonymous—sent 
us this interesting comment: 

“As you know, I am very interested in technical 
angles of the legal points of literary properties. 

(Continued on Page 34) 


READING FOR JANUARY 


Mostly Personal 
Locksmiths of Learning 
Helen Colton 
Gold (Plated) Fillings 
Dick Hayman 
Confessions of a Writer 
Nell Womack Evans 
Notes on an Old Problem 
Mildred I. Reid 
Personalities Pay - 
Josephine Paige Sargen 
That Note from the Editor ~ 
E. L. Britt 
Advising the Beginner - 
Alan Swallow 
Looking Back —... P 13 
Rutherford Montgomery 
Handy Market List 14 
New Books _... 27 
What the Editors Want Now 29 
Radio-TV Markets 32 
Prize Contests —.... 33 
As You Were Saying 33 


Cover 


AUTHOR & JOURNALIST, published monthly at 839 Pearl Street, : 
Editor: Alan Swallow. Managing Editor: 
Lura Elliott. 
1948, at the Post Office at Boulder, Colorado, under the act of March 3, 


Editorial address: Denver 10, Colorado. 


Co., Inc. 
Raymond B. Johnson. Associate Editor: 


Manager: 
matter, May 5, 


by Author & Journalist Publishing Co. Printed in the U.S.A. 


RATES: in advance; Canada and Foreign, 


request. 


$2 per year, 


$2.50. 


Author & Journalist Publishing 
Horace Critchlow. Business 
K. Emery. Entered as second-class 
1879. All rights reserved 
1916, by Willard —. Hawkins. SUBSCRIPTION 
25c. Advertising rates furnished on 


Boulder, Colorado; 
Make-up Editor: J. 


Founded, 
Single copies, 


Vol. XXXVI 


January, 1951 


Number 1 


__ If you're selling as much material as you'd like to sell, and reaching the markets you've always want 
ed to reach, there’s every possibility that 1951 will be happy. You're doing fine, and you'll probably keep 
it up. 

” But if 1950 was an empty year for you as far as sales were concerned, and there’s no logical reason 
to suppose that the one which has just started is going to be any different, that pleasant wish friends 
shouted at you one midnight recently isn’t quite so likely. And if that’s the case, it’s good sense to start 
the new year right by admitting one of two things: 

_ ... Either there’s something wrong with your stuff. 

_... Or there’s something wrong with the way you're marketing it. 

~ Our business, as you may have heard, is the unraveling of snarled-up techniques, and correct manu- 
script marketing. The dispatch to us of some of your material, therefore, may be the first step toward 


5 that happy year everybody’s been mentioning. 
SERVICE: lf your material i Habie, We ell it to the best possible markets at best possible rates, and 
: i t the world f your materia! is un ible as it stands but can be re 


sale of additional rights throug} 


poir@™, we'll give you detai!-by-deta n how to repair it, so that you may, without additional charge 
retu@ it to us for sadie. And if your mpletely unsalable, we'll teli you why, and give you specific 
advi@e on how to avoid those errors > materi We report within two weeks 


TERMS: PROFESSIONALS: If you are selling fiction or articles regularly to national magazines, or have sold 
a book to a major publisher within the past year, we'll be happy to discuss handling your output on straight 
commission basis of 10% on all American sales, 15% on Canadian sales, and 20% on British and other 
foreign sales. 

NEWCOMERS: As recompense for working with beginners or newer writers until you begin to earn your 
keep through sales, our fee, payable with material sent, is five dollars per script for scripts up to 5,000 words, 
one dollar per thousand words for additional thousands and final fraction (for example, seven dollars for a script 
of 6,895 words). $25 for books of all lengths; information on terms for other types of material upon request. 
We drop all fees after we make several sales for new clients. A stamped, self-addressed envelope, please, with 
all manuscripts. 


Scott Meredith Literary Agency, 580 Fifth Avenue, N.Y. 19, N.Y. 


Comment on Scott Meredith’s WRITING TO SELL: 

“Here is a book every writer should own and read . . . Seeing the number of times Scott Meredith’s 
Name, as agent, appears on the accepted manuscripts coming into our building, (which houses a firm 
which prints magazines for various publishers), would greatly increase your respect for his agency as no 
é rumor could do. Such a man knows what sells... .” 


—Writer’s Monthly 


Order your copy from your local bookseller, or directly from the publishers, Harper and Brothers, 49 
KE. 33rd St., New York 16, N. Y. $2.75. 


4 Author & Journalist 


Theory 
Meu Year? Well. ut all depends... 
le 


HELEN COLTON 


In a long row of brick buildings on the east 
shore of the Harlem River in the Bronx, nearly 
400 people are engaged in fashioning keys to un- 
lock the doors to knowledge. Without their 
labors, the job of research for writers, students, 
lawyers, economists, historians, teachers, scientists, 
and other seekers after information would be 
pretty tough, if not well nigh insurmountable. 

These locksmiths of learning are the employees 
of the H. W. Wilson Company, world’s largest 
publisher of indexes and reference books. Dedi- 
cated to what their boss, 82-year-old Halsey Wil- 
liam Wilson, calls “the ordered life of biblio- 
graphy,” these busy beavers sort, analyze, and 
classify that which is memorable, worthwhile, 
and significant, out of the billions of words our 
nation’s printing presses spew forth each year. 
Wilson’s dozen different indexes and score of 
reference books make it possible to find, in a 
matter of minutes, almost anything noteworthy 
that has appeared in English-language books and 
magazines from 1900 to date. 

Some 25,000 books, the weekly and monthly 
issues of 2,000 magazines, and 10,000 pamphlets 
pour into the Wilson offices every year. This in- 
coming mail, along with the daily mail going out 
to 20,000 Wilson customers all over the world, 
makes it, next to Fordham University, the Bronx 
postoffice’s best customer. 

As this printed matter arrives, fifty editors 
and indexers, experts trained in schools of library 
science, skim through it, marking the subject 
heading under which each piece is to be indexed. 
Everything in fiction, non-fiction, and poetry, 
even a two-line verse, that the Wilson editors 
think is worth remembering, is listed under the 
author’s name, its title, and its subject matter. 

The marked publications then go to two hun- 
dred clerical workers who type listings for every 
single entry on long slips of paper which then 
go downstairs to the printery, where a dozen 
men and women sit at linotype machines, trans- 
ferring the copy on the typewritten slips into 
printing type. This type is checked twice by 
proofreaders (accuracy is the keystone of index- 
ing) and then it is inserted, in alphabetical order, 
into long galley trays full of type, ready to go 
on the printing presses. Except for a couple of 
the more popular indexes, which come out semi- 
monthly, Wilson indexes are published monthly. 
paper-bound, and then cumulated annually into 
cloth-bound volumes. 

Most popular, by far, of the Wilson indexes 
is the Readers’ Guide to Periodical Literature, 
which indexes the contents of about 115 maga 
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Locksmiths of 


zines including, along with the important na- 
tional magazines, such curiosa as the University 
Debaters Annual and the Annual Report of the 
Board of Regents of the Smithsonian Institution. 
You get a capsule commentary on the state of 
the world just by glancing through the subject 
headings in the Readers’ Guide. Gasoline Ration- 
ing, followed by many entries during the war 
years, isn’t even in any more. Atomic Energy 
and Housing are currently busy headings. (Re- 
cenuy, a little girl, learning how to use the 
index, spent a whole afternoon in a library pain- 
stakingly copying entries under the heading, Sew- 
ers, before she found out sewers were not people 
who sewed.) 

All the Wilson indexes are prepared the same 
way. They vary only in that each title indexes 
different magazines. (Librarians, polled periodi- 
cally, decide which magazines are to be indexed.) 
The Agricultural Index, for instance, tells you 
what’s in 150 agriculture and farm journals pub- 
lished all over the world. The Education Index 
covers sckool and college bulletins, and the pub- 
lications of teachers’ societies like the National 
Council of ‘Teachers of English, as well as of 
parent-teacher organizations. The International — 


Index covers scholarly magazines of global sig-~ 
nificance, like International Labour Review,” 
American Journal of International Law, and Re-~ 
vue Historique. The Essay and General Litera- 
ture Index is a guide, by subject, to essays and ~ 
individual chapters in non-fiction books. : 

The Industrial Arts Index includes business, — 
finance, science, and technology, while the Art 
Index covers archeology, architecture, ceramics, © 
decoration and ornament, graphic arts, landscap- 
ing, painting, and sculpture. The Book Review ~ 
Digest excerpts book reviews from forty sources. 7 
The Cumulative Book Index will give you the™ 
title, author, publisher, number of pages, and_ 
price of practically every book published any- i 
where in the world in the English language. This” 
latter index, incidentally, shows the desire tow 
play detective is certainly universal. More mystery” 
stories are published in the world than any other” 
kind. 

Publishers, knowing that a Wilson listing can 
increase the circulation of a magazine, due to 
the number of libraries that will subscribe for a 
magazine once it is indexed, are delighted to 
provide free copies of their publications to the 
company. Indeed, many publishers are so eager 
to get into an index quickly that they rush pre- 
publication copies of their magazines up to the 
Bronx. On occasion this embarrasses librarians. 
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“The Wilson index for a particular issue of a 
magazine comes to us before the magazine itself 
does,” they explain, but it is a tribute to the 
speed with which the Wilson employees handle 
this staggering amount of detail work, a chore 
complicated in no small way by the need to get 
authors’ names just right and to make sure that 
ene writer is not credited with another writer's 
works. 

Female authors are usually listed under their 
professional names, with a cross-reference to their 
marriage names. Fannie Hurst, for instance, may 
also be found as Mrs. Jacques S. Danielson. 
Keeping up with the new names of much-married 
authors like Ursula Parrott has indexers and 
checkers on their toes. 

Once, a girl who works on Cumulative Book 
Index read about a writer’s forthcoming marri- 
age, and efficiently rushed her new name-to-be 
into the next monthly issue. When it appeared, 
the writer set up a howl. It developed she had 
been left at the altar and was still just Miss, not 
Mrs. anybody. The ‘ndex was just a_ painful 
reminder of her abandoned state. 

All the John Smiths and John Taylors who 
live by their pens send up Wilson’s overhead 
expenses considerably. To separate them and 
their output usually means a long checking job 
in the reference. books which occupy a corner of 
the fifth floor, Here are close to a hundred 
Who’s Whos, covering all professions, industries, 
religions, cities, and countries, topped by 165 
olive green volumes, published by the Li- 
brary of Congress, which reproduce the millions 
of catalog cards in the congressional library's 

es. 

' For anyone who wants to read just for pleas- 
Ure, not for work, Current Biography is his dish. 
his is a monthly collection of chatty profiles 
Of people who are currently making news. Mr. 
filson, who has a pedant’s love for accuracy, 
Started it in 1940 because he was annoyed that 
ifferent articles on one person contained so 
Many conflicting statements. Every person who 
is written up in Current Biography is asked to 
orrect errors and give additional information 
about himself, a practice which annoys sove 
elebrities, particularly actresses, who don’t like 
Current Biography’s irritating habit of wanting 
the truth about their correct year of birth, num- 
ber of marriages, and children. Since some cele- 
_— do not bother to reply to this request, the 
Wilson Company, to save itself from kick-backs, 
Stresses that its biographies are not “officially 
authorized.” A few celebrities, however—Betty 
MacDonald, Osa Johnson, Artzybasheff—are so 
Pleased with their biographies that they've order- 
éd reprints to give out to interviewers. 
' Probably the most gigantic job ever under- 
faken in indexing history, by Wilson or anyone 
else, is the Union List of Serials. This huge vol- 
ume tells in what libraries of the United States 
and Canada may be found 120,000 different 
magazines; almanacs; statements of societies, uni- 
versities, and corporations; house organs of busi- 
ness firms; law reports; as well as religious, labor, 
college, medical, scientific, and fraternal papers. 

Two editions of this giant book have been 

published so far. The first one came out in 


1927, the second one in 1943. Containing 3065 


6 


pages, this second edition took a patient, plod- 
ding five years to compile, during which its edi- 
tors exchanged hundreds of thousands of letters 
with more than six hundred libraries, to learn 
what material each one had on file. 

Should you want to know where to find The 
Kentucky Warbler, a magazine for bird lovers 
published by the Kentucky Ornithological Soci- 
ety, the Union List of Serials will lead you right 
to it. Or if you're interested in the reports of 
the monthly meetings of the Bronxville Women’s 
Club in New York, you'll find that, for some 
unfathomable reason, they're on file in the 
Hoover Library at Stanford University, and in 
other libraries far removed from Bronxville. 

Wilson’s steady customers include a couple of 
thousand individuals, newspapers, magazines, 
radio stations, corporations, movie research de- 
partments, and publishers, plus 18,000 libraries— 
5,000 public libraries, 1,700 college and junior 
college libraries, 8,000 school, 75 federal and 
state, 75 hospital and institutional, 2,000 special 
libraries (business, medical, legal, dramatic, and 
historical) , and 1,500 booksellers. 

They all pay on a “service basis of charge,” a 
plan of which Mr. Wilson is very proud since he 
thought it up himself. Under this plan, a cus- 
tomer is billed according to the number of 
magazines he subscribes for. Wilson figures a 
subscriber who gets, say, twenty out of one 
hundred magazines indexed in a volume is get- 
ting only a small part of the index’s value. Such 
a subscriber may pay only $12 a year for the 
Readers’ Guide, while a large library, receiving 
all or most of the hundred indexed magazines, 
pays about $50 for the same thing. An Abridged 
Readers’ Guide, indexing only thirty magazines, 
may be had by an individual writer for as little 
as $3.60 a year. 

The Wilson income, however, is not earned 
exclusively from indexes. Over the vears, they've 
also published collections of plays, songs, and 
tadio programs; debating handbooks; antholo- 
gies of poetry, slogans, famous speeches; voca- 
tional guidance manuals; reviews of educational 
films; biographical dictionaries like Twentieth 
Century Authors, British Authors of the Nine- 
teenth Century, and American Authors, 1600- 
1900; as well as myriad bibliographies and 
pamphlets. (The new book, The H. W. Wilson 
Company by John Lawler, carries a complete list 
of everything ever published by Wilson.) 

In addition, the chances are that many of the 


(Continued on Page 10) 


GOLD (Plated) FILLINGS 
Dick Hayman 


Rather than leaving 

Blank stretches of space, 
Verses are filled in 

To smile-light the place. 


Like dentists’ teeth-plugging, 
These fillings make money— 
Not nearly so much, but 
A whole lot more funny! 


LO 
Author & Journalist 


~ 
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NELL WOMACK EVANS 


(onfessionS 
oa Wruter... 


Dear Mrs. Evans: 

We have taken the liberty of hanging on to 
your six stories in the hope of being able to 
work them into our magazine, but now the 
consensus is that they are a bit too specialized 
and of limited interest. 

We like your style very much: couid you get 
out of the barnyard as to subject matter? 


Very truly yours, 
BILL HOSOKAWA, 
Rocky Mountain EMPIRE Magazine. 


Dear Mr. Hosokawa: 

It’s my loyalty. Though I’m not from Missouri 
I'm just as loyal to my friends as President ‘Tru- 
man is. And the barnyard folk have been my 
friends. 

When [ first got bit by the writing bug I took 
pen and paper in hand and wrote the nicest 
longest letters to the editors of such magazines 
as Saturday Evening Post, Atlantic Monthly, 
American Mercury. The ones I like to read, you 
know. I never heard a word! Something was 
wrong. 

This went on for quite a while before I got 
wise to the fact that if I wanted my “letter” 
back have to send along a stamped, self- 
addressed envelope. I guess the return postage 
to all my letters would be too much for even 
those successful magazines. Then 1 tried the 
Women’s magazines. I got such homey letiers 
from the editors of these magazines: thanking 
me for taking the time to write to them. As if 
1 had anything else to do. 

Margaret Hegerman of Successful Farming over 
in Des Moines, to whom I wrote what I thought 
was an article for her farm wife department. 
wrote back that my “letter” was enjoyed by all 
the staff. Wouldn't I feel free to write again? 
And she thanked ime. Editors are always so 
polite. But she didn’t send me my article (well 
letter then) back. 

Household, in neighboring Kansas, knew a 
little more. They paid me a silver dollar for a 
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letter | wrote to them. But they were the only 
ones so considerate to a letter writer. 

Maybe you'd think a grown woman _ should 
know better. But I was so sneaky about this 
new desire of mine, lest I be laughed at, that I 
asked advice of no one. I'd figure this out 
alone, if it killed me. It darned near did, till I 
bethought of my feathered friends. We had a 
few fowls at our house, so I wrote ‘em up. 

This time I sent “Four Hens and a Tom” to 
American Poultry Journals written in longhand 
—ah, shame! But I had given a title—and don’t 
you think that was a good title?—and I put it 
the middle of the page. I had stumbled on to 
this, as well as putting my name in the upper 
left hand corner of the -title page; the words 
“usual rates,” and the number of words in my 
article underneath this, in the upper right hand 
corner. And I enclosed a stamped, self-addressed 
envelope for the return of my manuscript. Not 
letter, and just in case. 

I positively haunted the West End Station Post 
Office in Colorado Springs. Then one day my 
vigil was rewarded: there in our P. O. Box rest- 
ed my self-addressed envelope, and it didn’t con- 
tain my four hens and a tom. No sir, it con- 
tained a check for $8.00 and a letter from Editon 
Hannas stating that it was in payment for my 
artide. And he thanked me for submitting it 
and said my articles would always be given care- 
ful consideration. My articles, mind you. 

Only then did my nice husband know my 
secret—he had a successtul wife! He was sure 
proud of me. 

That did it. 'd make him even more proud. 
I piled this writing trade by day and by night. 
1 even got a typewriter and I had opinions on 
every subject which I labored to put into appro 
priate words and then gaily stuffed into  en- 
velopes and sat back to wait for fame. 

Vd send two articles. Maybe one on “What 
to Watch Out for When You BUY a House.” 
This was when you could buy a house just for 
money. And the other “Ll Like Ducks.” Back 


came House, but Ducks sold. Or I’d send “This 
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Way Lies Love” and “A Few Fancy Fowls.” Love 
came _ back. 

I got all kinds of rejection slips with all de- 
grees of criticism. But not on my _ barnyard 
tales. Sometimes the editor said he was “over- 
stocked” or “had material of similar nature on 
hand” or “not our type of material.” But no 
editor ever said I was lousy and thev always 
said to try again. As if I could stop. I'll try 
again and again and again. And when ! try 
with barnyard stuff, they always stay with the 
editor. 

This kept on. I'd send “Try My Recipe For 
Ice Cream Pie”—good original recipe; and 
“Smoked Turkey”—I despise it. Pie came back. 
Or “How to be a Loving Companion”—like me, 
see?—and “Poultry By-Products.” Companion 
came back. It didn’t matter that Poultry By- 
Product was a tale about making a compost pile 
and that I’d never made one. It sold. My di- 
rections sounded so convincing I decided to see 
if what I said was true. It was. 

I wrote the smartest book reviews, the cleverest 
love stories, very diversified woman-stuff columns; 
the most informative cooking articles, knitting 
and sewing successful stories. They didn’t sell. 
But “Quality Eggs” did. 

I wrote personalities sketches: About my 
Granny, who at 98 years of age, walks 5 miles to 
go fishing, and then takes her little nip and 
stays up till two o'clock in the morning telling 
about the fish that got away. Or another little 


ady, who, at 92, is church pianist. These per- 


Sonalities are noteworthy to me. Nobody else 
Brovent so. I wrote travel tales. But everybody 

ad already been everywhere. But “How to Get 
‘a Good Hatch” sold. 

I wrote adventure stories and thrilling detec- 
tives. I still have them. But “Goats, a Good 
net saw print, even if I have never been 
within smelling distance of a goat. My husband’s 

ad raised goats once and told me about them. 
_ I wrote “Guineas Under Glass” and “Undying 
assion.” Guineas under glass was just what the 
‘editor wanted. Undying passion died in my desk 
‘drawer. 

_ I wrote the cutest piece about “The Family 
octor and Socialized Medicine” and another, 


MILDRED I. REID 


© if new writers would think more in terms of 
Bheir characters’ emotions and less in terms of 
plot, they would be more likely to sell to today’s 
markets. Most positive emotions which we ex- 
perience in this world may be resolved into one 
or the other of two classifications, namely, happi 
ness or unhappiness. These are basic. There will 
of course be an infinite variety of shadings, but 
what is one, most definitely will not partake of 
the other. 

The broad contrast between happiness and un- 
happiness often furnishes the emotional interest 
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not so cute, about “The Canary—Ideal Pet.” 
There seem to be more people interested in ca- 
naries than in the family doctor. I wouldn't have 
a canary in my house, and I’m vitally interested 
in not have socialized medicine. No matter. 
Canary sold. 

I wrote “Make Your Own Designs” (Home 
Economics Major). And “Cook Chicken Like 
This.” You guessed it. Chicken. 

I wrote a perfectly inspiring piece—‘Setting 
the Pattern”—all about being now what you want 
to become later. And “White Beltsville Tur- 
keys.” Nobody was inspired by my pattern, but 
everybody wanted a white Beltsville turkey. 

I wrote about “Fun at the Furniture Auction” 
and spent three days listening to the auctioneer’s 
tongue twisting and learning about genuine an- 
tinques. And “Roast Duck for Easter.” Nobody 
but yours truly had a zany time at the auction, 
but everybody liked an Easter duck. 

And, Mr. Hosokawa, do you remember what 
you did? I sent you four perfectly wonderful 
articles: “Do I Need a Psychiatrist?”—all about 
being plain normal, which is rare these days: 
“Colorado Springs Welcoming Committee,” which 
told about how one enterprising woman had 
made a job for herself, also a rarity: “A Fish 
Story”; and “Geese.” You took geese, and after 
publication day my phone was busy for the fol- 
lowing week, and I received out-of-state and out- 
of-town letters telling me how glad the writers 
were that you could recognize talent. Later when 
you relented and took “Fish”—and it was good, 
wasn’t it?—nary a soul knew that you and I had 
again combined our talents. 

Dear Mr. Hosokawa, can you blame me if I 
think the whole world loves a barnyard? Oh, I 
do appreciate that “we like your style very 
much” more than you can imagine. And I do 
want out of the barnyard. You don’t know how 
much, but what's a girl to do? It’s kismet. 


Sincerely, 
Nell Womack Evans. 


P. S. A learned treatise on “Women in Real 
Estate” was returned today. But The Rural New 
Yorker accepted the six barnyard stories you re- 
turned. HELP! 


NOTES ON AN OLD PROBLEM 


in any piece of fiction. One must remember, 
however, that the chosen episodes depicted in a 
story can be most forceful if the happiness or 
unhappiness is experienced by the main charac- 
ter. In the usual short story today, where every- 
thing has to be meticulously condensed, one 
needs to choose a central character who is obvi- 
ously the pivot upon which everything is hung. 

Since fiction puppets are out of date, keep in 
mind that the most important thing about a 
character is that quality which makes him an in- 
dividual. Think deeply, before you write the 


Author & Journalist 


if 
q 
é 
| 
} 
1 


story, what this quality is to be. And when pre- 
senting the character for the first time promptly 
make clear what the specific essential detail is 
which makes him different from others. 

As the focus for our happiness and unhappi- 
ness conflict, a piece of fiction should be a 
recording of the protagonist’s reactions to the 
contrasting stimuli about him. 

While illusion of reality demands that one 
furnish a scene in which the reader may visualize 
the action of a story, it must not be forgotten 
that this setting may be likened to the scenery 
in a play; the more neutral in tone it is, the 
more the reader will become absorbed in the 
contrasting emotions which the protagonist is 
undergoing. For the background of a story must 
never be permitted to become the foreground. 

The art of plotting for today’s readers, then, 
concerns itself with pictorializing the protagon- 
ist’s unhappiness in the opening of a story, and 
his happiness (or hope of future happiness) in 
the closing. With this, we blend a dynamic 
portraiture of our main character and the actions 
through which he goes to free himself of his 
unhappiness. 

One reason why love stories are so popular is 
that love does most definitely bring to one’s at- 
tention the contrast between happiness and un- 
happiness. Yet all of life is not made up of the 
love of a man and a woman. There are many 
other thoughts in the minds of all humans, many 
other factors in life which create either happiness 
or unhappiness. 

The professional writer has mastered one im- 
portant thing; he has learned to develop a style 
with which he can gracefully and precisely touch 
any note in the gamut of emotions between hap- 
piness and unhappiness. If he sells steadily, he 
more than likely has discovered, too, that every 
piece of writing must say something. 

What is said need not be something new and 
profound. In fact, the magazines say the same 
things in their stories month after month. As 
an example, one story I read a while ago said 
simply: “Each age has its own miseries.” It was 
a story of a mother whose problem was her feel- 
ing of uselessness (unhappiness) at the thought 
that she was now forty-five. There was then a 
flashback into her youth, a flashback which made 
her realize that in her adolescence she had just 
as many if not more worries than she now had. 


So that story said: “Each age has its own miser- 
ies.” As simple as that. And the story used un- 
happiness in the opening, contrasted with happi- 
ness in the closing, as its basic emotional interest. 

Success in writing may be achieved in direct 
proportion to which a writer may bring intelli- 
gence, persistence, and sincerity into play. In- 
telligence is needed to learn the simple rules of 
psychology upon which most stories are based. 
A writer must be a psychologist if he is to make 
his characters behave like humans. Persistence 
must be practiced if a writer is to achieve that 
grace of style with which he can touch, precisely, 
any emotion. And without sincerity, both in the 
writer's efforts and in his presentation of what 
he wants to say, his work will lack that indefina- 
ble quality which is present when the writer has 
succeeded in transferring an emotional expetri- 
ence to the reader. 

This last is the one must of all fiction writing: 
one must be able to transfer the reality of hap- 
piness and unhappiness to the reader. And ask- 
ing yourself with what great unhappiness you 
will afflict your protagonist, is an excellent way 
of starting a story. 

My novel The Devil’s Handmaidens used just 
such an approach to compel reader interest by 
presenting the heroine engaged to a young 
Salem lawyer, while she discovers that she really 
is still in love with the sweetheart whom slave 
traders captured, and who (as the story opens) 
has just returned. The fact that in 1692 a 
maiden did not break her betrothal, accentuates 
her unhappiness in the opening. 

Of all the devices available for the expert 
craftsman to use, this one of enlisting the read- 
er’s sympathy with an aalere? mortal, is most 
potent. For human nature is basically kind. And © 
most humans are naturally curious. So until ~ 
that curiosity is satisfied—until they learn how © 
the unhappy person banished his unhappiness, | 
they are not likely to lose interest. 

So here’s a fresh approach to plotting—if you 
must worry about it. And here, too, is another 7 
repetition of the most important factors in the © 
writing of a salable story: above all, the trans- @ 
ference to the reader of the reality of both un- 7 
happiness and happiness, and, in close second— | 
a satisfactory ending, that safest of all bets for 
a salable story. 


PERSONALITIES PAY 


JOSEPHINE PAGE SARGENT 


Nothing interests a person more than reading 
about other people. Because of this, magazines, 
from the pulps to the quality group, are ready 
markets for the well-written personality sketch. 

“But I don’t know anyone important,” you 
say. Are you sure? How about that little old 
lady who lives on that hill-top farm just above 
you and who, despite the loss of both legs, raises 
flowers which she plants, tends, and sells un- 
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aided? Here is a story packed with human in- 
terest and one which will command the attention 
of every reader. 

It is not necessary that your chosen character 
be world famous but only one who has done 
something worthwhile. A person in any walk of 
life who, through ingenuity or imagination, has 
done something a bit different. 

Your chosen personality may be either living 
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or dead. If you are writing about a person who 
is noted for past achievements, your first step is 
research. You cannot have too much material 
from which to draw when the actual writing 
begins. If you prefer to write about a living 
personality, interview not only the person him- 
self but talk also with his friends as well as his 
enemies. The person’s O. K. at the end of your 
manuscript will carry much weight with an edi- 
tor. 

Since I live in a small town, how can I find 
out about these people? My newspaper is my 
best source. 

One day I picked up my Boston daily and 
noticed that Dick Durrance, an ex-Dartmouth 
man, was a guest at the Dartmouth Winter Car- 
nival. He kindly consented to participate in the 
skiing events and his time for the run, despite 
his thirty years, was nearly five seconds faster 
than the fastest college youth who made the run. 
Surely if I could procure the necessary and in- 
teresting information, a sports magazine would 
be interested in him. I wrote the Dartmouth 
Publicity Department at Hanover and received 
some information and Durrance’s business ad- 
dress. I submitted my article to Allsports and 
received a cordial letter from C. Norman Fry 
saying he would use my contribution as a feature 
article if I could furnish pictures. Mr. Durrance 
sent me two grand pictures and the article 
brought a swell check; and it appeared on the 

rst page of the magazine. 

* “She Knows All the Answers” was a sketch 
@bout Miss Elizabeth C. Hall, who works at the 
ew York Botanical Garden and spends her time 
lling everybody anything he may wish to know 
from Alfred Dunhill, the pipe maker, and the 
orchestershire Sauce people, to Bernard Baruch 
ind many others. 

This article sold to Swing magazine. 

Every day your newspaper tells you about 


The same technique is employed in writing 
e personality sketch as is used in writing the 
ort story. An intriguing title will serve as your 
lesman. The first paragraph should arouse the 
ader’s as well as the editor’s interest and cause 
| desire to learn more. Therefore do not tell 
1 of the important details at once but rather 
@reate suspense with a promise of something in- 
resting to follow. Be sure to include anecdotes, 
humor, human interest, and, if possible, a sur- 
rise at the end. 

- Regardless of the source from which your 
paterial is obtained it must include a physical 
description of the subject of your sketch. But 
weave your description into your sketch, as, 
“When I asked him to what he attributed his 
success, his sparkling eyes probed mine as he 
ran a pudgy hand through a shock of brown 
hair.” 

Be sure to mention his mannerisms: Is he 
calm or nervous? His speech: Does he talk fast 
or slow; does he drawl or are his words clipped? 
His beliefs, eccentricities and, of course, his 
achievements. 
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LOCKSMITHS OF LEARNING 


(Continued from Page 6) 


catalog cards you finger in the files of your 
local library were printed by the Wilson Com- 
pany, a service the company started in 1938 to 
save libraries the waste and duplication of print- 
ing or mimeographing their own file cards. Now 
they can buy cards from Wilson, printed even 
unto the library’s own file numbers. This is 
possible under the Dewey system of decimal 
classification, whereby a book on a_ particular 
subject usually has the same file number in every 
library in the world using the Dewey system. For 
instance, American plays will be found under the 
same number, 812, if you are seeking them in 
libraries in Paris, New York, or London. 

The value of Wilson indexes lies, of course, 
in a library having on hand the indexed maga- 
zines. So that customers may buy complete vol- 
umes of old magazines, or secure missing issues 
to fill in incomplete volumes, the Wilson Com- 
pany maintains an enormous Periodical Section 
covering three floors and housing 3,000,000 cop- 
ies of 7,000 different magazines. It has, for in- 
stance, every single monthly issue—about 1600 of 
them—of the American Journal of Science, begun 
in 1818 and still being published. 

Some of this department’s best customers are 
hobbyists. One man, who collects pictures of 
rare locomotives, recently bought $1,000 worth of 
old house organs of the Baldwin Locomotive 
Works. The current best-seller here is Electronics 
Magazine, at $1 a copy. Cheapest items are old 
copies of Saturday Evening Post and Collier’s at 
75c each; rarest are various early issues of Na- 
tional Geographic, which have sold for as high 
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as $80 a single copy. That is, whenever the Wil- 
son Company is lucky enough to find a copy of 
it among the magazines they buy from second- 
hand stores, estates, and libraries. The richest 
haul they ever made was during the war when 
the widow of a Washington diplomat sold them 
her husband’s library. In it was every single 
copy of the Geographic since it started. 

This department is a vital source of supply for 
libraries everywhere. More than a hundred or- 
ders a day go out to countries all over the world 
whose libraries were destroyed by war. 

Halsey William Wilson, the company’s found- 
er, is a balding blue-eyed scholar who likes dark 
clerical clothes and the view from his company’s 
roof, where he personally takes visitors to show 
off New York’s famous buildings. 

Efficiency is his god, but not irritatingly so. A 
pink slip, mailed in advance to guests, gives 
detailed directions for finding his company by 
subway. Anyone lunching in the cafeteria on the 
eighth floor, guests and President Wilson in- 
cluded, must be his own busboy, clear up his 
ewn dishes, and deposit his lunch tray on a rack 
on the way out. Guides who show visiting 
librarians and students through the buildings 
have instructions, down to the last syllable, tell- 
ing them where to go, what to say, and in what 
sequence to say it. 

As comic relief from such grim efficiency, Wil- 
son enjoys compiling jokebooks for toastmasters 
under the pen name of Harold Workman Wil- 
son. Three have appeared, and he’s now clipping 
and pasting his way leisurely to a fourth. 

A Wilmington, Vermont, boy whose parents 
died when he was less than 1, Wilson was raised 
by an aunt who took him to the Middle West. 
On December 4, 1889, while a student at the 
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University of Minnesota, he and a friend, Henry 
Morris, opened a textbook and supply store in 
a tiny room in the basement of Main Building. 
Wilson’s capital was $100, loaned to him by 
fellow students. When Henry Morris graduated, 
Wilson continued in business alone. 

Students were always asking him about books 
whose author, title, or subject they remembered 
only vaguely. Wilson began to think of the 
value of a monthly index which would combine 
title, author, and subject in one alphabetic list- 
ing. 

The first issue of the first Wilson index, 
Cumulative Book Index, came out in February, 
1898. It ran sixteen pages and was compiled 
evenings at home by Wilson and his wife, Jus- 
tina, a Phi Beta Kappa and an early suffragist. 
He needed 500 subscriptions at $1 a year to 
break even. That first year, he says, “was memor- 
able for some heartening endorsements, nearly 
300 subscriptions, and a rapidly growing defi- 
cit.” 

With its thousands of books and magazines, 
the Wilson Company “keeps vigil over every- 
thing published in the English language.” For 
this reason, a researcher at Time magazine was 
rather surprised to get a phone call one day 
asking where to locate a stray bit of information. 

“Why don’t you call the H. W. Wilson Com- 
pany?” she suggested. 

“This is the Wilson Company,” she was told. 

“Good Heavens,” she exclaimed, “I thought 
you people knew everything about everything!” 

The Wilson Company modestly disclaims that 
much knowledge, but they admit they come 
pretty darned close to it. And if they don’t 
know everything about everything, they can at 
least tell you where to find it. 


BRITT 


Enclosed is our check for... 


ALAN SWALLOW 


What is meant by “reprints” as used in connec- 
tion with the science-fiction magazines in your 
Handy Market List? 


In this column two months ago I discussed the 
matter of first serial rights, second serial rights, 
etc. The first publication of a story in a periodi- 
cal is considered “first serial right.” Other pub- 
lications, later, in periodicals are second serial 
rights, third serial rights, etc. Sometimes we lump 
all subsequent rights together, if they are publica- 
tion rights (not movie rights, radio rights, etc.) 
and call them “reprint” rights. One has to be 
a bit cautious in the use of this term, since “re- 
print” is also a word used with certain book rights, 
whereas “‘serial” rights refer only to appearances 
in magazines or newspapers. 

What a magazine means, then, when it lists 
that it will buy reprint rights, is that it will pur- 
chase the right to print a story which has already 
appeared elsewhere. This is particularly true 


_ right now of the science-fiction and fantasy field, 
-in which the popular growth of the magazines 
_ outdistances the good stories produced, and par- 
ticularly since many good stories were published 
“in small circulation magazines some years ago, 


so that the editors feel now that these stories can 


_ be printed again without offense to readers. And 


they get the stories more cheaply! 


_ _ Since pulp magazines are now having relatively 


slow sales on the stands, many of them are reviv- 
ing stories which were once used by the same 
‘magazine (or chain of magazines) several years 


_ before. This is a difficult situation for the writer, 


since it makes a considerable cut in the free- 


' lance market now open to writers. As we reported 


‘some months ago in “What the Editors Want 


Now,” publishers of pulp magazines justify this 
reprinting on the basis of poor sales for the 
-moment. It is to be hoped that this trend can 


be reversed so that these magazines can again be 


full market only for original, freshly,bought 


stories. 
A reader reports: In response to your request 


‘in the October issue for suggestions concerning 


valuable books for the non-fiction writer, you 
might care to consider a book my friend Lewis 


_ Browne recommended to me: Anatole France 


~ Himself, by his secretary, Jean Jacques Brousson. 


Published by Lipincott in 1925, I presume the 
book is now unobtainable, but it should be avail- 
able in good libraries. I think the book will be 
found helpful to writers of non-fiction, especially 
in the field of biography. 

Since pocket novels are becoming so popular, 
how about a market list for them? 

It is only within the last year that one could 
very well speak of i novels” as a special 
category of novels. The reason is that the novels 
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Reprints; pocket novels; stories 


which were issued in 25-cent form were almost al- 
ways reprints of novels published previously in 
hard-cover form by other publishers. Thus there 
was no separate market provided by the 25-cent 
publishers; the market was with the regular trade 
publishers, with the reprints a possible subsidiary 
right after such publication. 

At the present time, this is still the predominant 
situation. Most published novels are still issued 
by the regular trade publishers, and most publish- 
ers of pocket books do not provide a gy 
original market for novels written especially for 
them. 

However, the trend has somewhat changed, as 
I noted in my Mostly Personal column in the 
November issue. Several firms (one is noted this 
issue in “What the Editors Want Now,” in the 
case of Suspense) are beginning to accept original 
novels for publication in 25-cent form. Now we 
can begin to speak of a special market for “pocket 
novels.” 

As for a market list, this is provided by our 
annual list of book publishers in the November 
issue. There the reader will find noted the pub- 
lishers of 25-cent books—both those which buy 
reprint rights from regular trade publishers, as 
most of them stiil do, and the few which buy 
original novels. 

If a magazine purchases poetry, etc., from me, 
pays me for it and publishes it, and then ceases 
publication, have I a right to submit the material 
again elsewhere and receive pay for it? If non- 
paying markets take material and publish it, have 
I the right to submit it later to a paying market? 

The answer to both questions is “no.” That 
is, any magazine which publishes material, has 
used “first serial rights,” whether the magazine 
was a paying market or a non-paying market. 
However, the writer should remember that he has 
second and third serial rights left, and that he 
may try to sell those rights. He cannot offer the 
same material, again, for first serial tights; but 
he can offer it for “reprint” by a magazine which 
does use reprinted material. 

Would it be possible for you to give us more 
on writing the short or short short? 

This question nicely brings up the problem of 
the limits of this column. A topic such as this 
reader has proposed is a large topic, involving 
considerable discussion of the theory of the story, 
problems of construction, characterization, etc. I 
am not trying to dodge the topic here, but it 
would require extensive articles. Normally we 
shall have the use of the regular articles in AvJ 
for such large topics, reserving this column for 
more specific questions. However, if there are 
any specific questions about the story or short 
short story not covered by more lengthy articles. 
I shall be glad to do my best with answers. 
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LOOKING 
BACK 


RUTHERFORD MONTGOMERY 


Looking back over the years from 1932 to 
date I think I see a pattern. In 1932 Doubleday 
Doran published a book of mine. That book 
never made me a fortune, but it is still being 
published by another company. In 1949 Double- 
day published another book of mine. In the 
years between, quite a few publishers printed 
books of mine, about forty all told. It took 
Doubleday eighteen years to get over that first 
book, and to take a chance on me again. 

What have I learned during those years? | 
have learned that I cannot escape the urge to 
write a story once it germinates and starts grow- 
ing inside my head. I have learned that there 
is no way to get a story published except by 
writing a good story. My name won't sell a 
book to anyone. I still get material turned down. 
I have learned that I will never cease experi- 
menting. I still do speculative stuff, stories which 
an old hand should know are difficult to place 
if not impossible. I have learned that I have to 
have something more than just a good plot, 
sound writing, and construction. If J fail to 
catch the fire and the warm life, my story will 
not click. 

I have sold stories to slick magazines which 
had no plot at all. I sold one to a leading 
woman’s monthly which had no women, no love, 
no modern problems, just a lot of raccoons and 
skunks and an old man. It got by so well 
Doubleday had me do it into a book length. 

I am firmly convinced there is no chance to 
place a story unless it is written from the heart. 
| believe there must be something more than 
just good writing and plotting, something the 
ma reader will feel and share with the author. Every 
a time I read one of Lenora Weber’s stories I have 

: that feeling. It is usually so strong I imagine 
Lenora must be nearby. : 

} How will you go about capturing that feeling? 

} I’m not sure, but I have a hunch you won't get 
7 it unless you write about people and things 
| which emotionally interest you. I know a man 

who loves railroading. He'll stop and stand 
watching a train thunder past. He works on a 
railroad and he writes the best of railroad stories. 

I have always had a strong feeling for animals. 
I become angry and upset when I read about 
hunters trailing and killing even the big pre- 
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dators. This emotional quirk has sparked many 
books for me, and those books have been suc- 
cessful, abroad as well as here. A crowded city 
street crawling with human creatures leaves me 
cold, but the deep woods fascinate me. I can 
watch and listen and feel the life around me. 
The bitter cold and the snow of the north have 
always had the same effect upon me. Such is 
the material of my books. At first they were 
stark and realistic and F fiercely championed the 
wild thing. Later I began to add a bit of 
whimsey as time mellowed the crusading spirit. 
I think you grow with your writing. 

I have never formulated any rules for writing 
a book, but I have learned a few things which 
might be called rules. None of them may apply 
to you, but some of them might help. My worsi 
fault has always been a desire to pound the 
book out as fast as I can write. It does not work 
well, but I usually tear in, and then have to do 
a rewrite. When I rewrite I try to milk every 
scene until there is nothing left of interest. I 
find that by doing this my secondary characters 
take on reality. In the first draft I have slighted 
them because they were not a part of the main 
drive. I have found that if I get stuck all | 
have to do is to quit for a couple of hours of a 
day. Suddenly the simplest solution will appear 
and I'll go ahead. 

I have discovered that places where I have 
lived or visited are useless to me for several 
years. I know that the impressions and the 
things I come in contact with will be useful 
later; so I always let my curiosity lead me into 
every corner. But I never sit down and write 
anything about the place. I visited in New 
Mexico among the Indians. Three years later i 
did a couple of books using the background. | 
bought a ranch in the Santa Crux Mountains 
of California. I sold it several years later and 
moved to town. Now I am using that bacs- 
ground. I never wrote a single story about those 
mountains while I lived there. I’m always two 
or three years behind. 

I pay no attention to slanting, though I have 
done books to order. I do not work on schedule, 
and have no regular hours for writing. A sched- 
ule would be as worthless to me as a family 

(Continued on Page 27) 
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Handy Market List 


Published Every 
Three Months 
STANDARD PERIODICALS—A 


Out of market for fiction. Articles handled assignment. 


Joseph C. Keeley. High rates, Acc 
an The (Crowell), “640 Sth Ave., New York 
19 (M-25) Short sto. ; compl novelettes. 
000; rts; t Articles usually arranged for. 
Robert Meskill, Fiction Ed. First class rates, 
Ar ), E. 42nd 8t., New York 17. (M-25) 


ture, ity, _ Sci e, ving; features 
ia Mason, Ed. Dir.; Rogers Terrill, Exec 

Atlantic monthly, 8 Arlington Boston 16. 

essays, human-interest articles, 6000-8000; sketches, stor- 


ual personal 
Good 
(M-free) 


x Burger, Fiction Ed. rates, ACs. 
Political, 
2500-4000. Verse. 


Elliot E. Cohen. 3c, 


Coronet, ed. address, 488 Madison Ave., New York 22. (M-25) 
Uses factual anecdo' 4 
fillers; one-pagers; jokes. No, fiction or poetry. Fritz Bam- 


Good rates, Acc. 

Cosmopolitan Hearst), 959 8th Ave., = York 19. 
(M-25) Outstanding - A ag 4000-6000; short shorts 1000-2000 
novelettes 10,000-20,000; serials 50,000-60,000; k-length novels. 
non-fiction features. Articles of 2000-3000. 
Herbert R. Mayes. First-class rates, 

agazine, 50 E. 42nd St., New York 17. (M-20) Articles 

to 3500; cartoons; mystery, outdoors, western fiction to 5000. 
Lee C. Hickey. $100 to $500, Acc 

), 488 Madison er New York 22 

masculine view- 


personali 
1800-2000. 80% digest, 20% new material. Theodore 


National Catholic mag 1307 S. Wabash 
(M-30) Short stories, 2000-6000; rom: ad- 
se 


Eileen 

Pictures (Martin Goodm 

. (Bi-M) 2 or 3 articles a month, 1000-4000; strong 
pe 

with personal applicati: oo to the gen 


nh Ave., New York 1. (Bi-M) First- 
3500 and 


abou 
single illustration. 
Fair rates according 


Mr. 33 W. 42nd 8t., New York 18. True enture — 
adventure 2500. George Shute. Va’ rates, Acc. 


Mal Geographle Magazine, 6th and M_Sts.. N.W., 
D. National 


ing! M-50) 
Society. Articles travel subjects up to 
photographs. rt Grosvenor. First rates, 


Acc 
National Motorist, 216 Pine St., ge Francisco 4. (Bi-M-15) 
poem and places 

techniques, ‘outdocr. James Dodeldson. 
ra’ 

Broadway, New York 19. 

stories, stories, to 1500; on sports 

short Washington items. Harold H. Roswell. 2c up 

2 = American Mercury, The, 32 E. 57th St., New York 22. 


Young men’s opinion magazine; articles of interest to young 
men, quality, stories; no verse. William B. Huie. 
iew Libert: 


icles; 
rd St., New York 18. (W-15) Short 
stories and humor 400 to 2000; factual and cal material 
up to 2500; cartoons, cartoon ideas; light verse. Good rates, 
Pageant, 535 5th Ave., New York 17. (M-25) By assignment 


Park-East, 220 E. 42nd St., New York. ig Slick stories 
1500-2000; a articles of interest to New orkers; photos; 


cartoons. A. Spectorsky. $50 u up Acc. 
PEN (patie (Employees News), - O. Box 2451, Denver 1 
500 ictio: verse 


‘written for men who are 
fillers, news items, photos. 


$3, Acc. 
ular), 205 E. 42nd St., oo York 17. 


(M-35) Uses feature stories covering phases of lroad ope:- 
ation with and blurb; fact articles ou 
same subjects, 3000-5000. Overstocked with fillers and poems. 
Good rates, Acc. 

Reader’s Digest, Pleasantville, N. Y. (M-25) =" of pub- 
lished articles; occasionally original articles; fillers, shorts for 


“Life in These United States.’’ Bag: rates, Acc 
Red , New York 17. (M-25) Short 
e! 


iar appeal 
feature. Wade H. Nichols. 
Reporter, The, 220 E. 42nd St., New York 17. 


irst-class rates, 
(Bi-W-25) 
to 3500. 


usual situations in ican life; sports m app to 
wide audience; photos with high human interest value. Dan 
Merrin. (No recent rt.) 

3000 Schaef rn, 


Ford Times, Ford Motor Co 
Mich. (M) Well-illustrated, travel, place, 
cles, 1200-1500; shorts, photos, with Ford angle. 0c, 


(Query; little buying ai 

Fortune, 9 Rockefeller Plaza, New York 20. (M-1.25) Articles 
with industrial tie-up, 95% staff-written. Some source material 
purchased. D. J 

33rd St., New York 16. (M-50) 
Timely articles for intelligent readers; short stories; essays; 
fillers; verse. Frederick Lewis Allen. Good rates, Acc. 

Here’s HOW: Magazine of Money 


photos, rough sketches, which slogan “he 
you ahead by telling how,’ 1000-2000; fillers with profit 
angle; cartoons. . 3c up; $10 
10 after 

Holi (Curtis Sq., Philadel- 
phia 5. (M-50) ity es, well-illustrated, on places and 
people in sections of United States and countries, 1500- 
5000; short ries, 2500-5000; place background preferred. 
Ted Patrick class 


rst rates, 
——, of Living, 1819 Broadway, New York 23. (M-25) In- 
philosophic and practical advice articles on 
ity, nutrition, health, marriage, personal problems Leonard 
o Ed.; Frances Goodnight, Features Ed. Excellent 
ra Acc. 


Magacine, The, 520 N. Michigan Ave. Chicago. (M) 
Articles on national affairs and community problems, 1000-1800. 
Felix B. Streyckmans. $35 for 1000 words; $50-$75 for 1500- 


1800, Acc. 

Liberty, 270 Park An New York 17. (M-25) Off-trail stories, 
types, to 4000; cartoons; articles on medi- 
cine, Mary Anne Guitar. Good 


expose. , Acc. 
"481 University Ave., Toronto, (Semi-M-10) 
Short stories, love, romance, sea, mys indus’ 
adventure, outdoor, up to 6,000; serials, novelettes. Articles o: 
interest, including science, personalities, medical, etc., 
2500-4000: light verse, cartoons, quizzes. Canadian angle 
but is not essential. Ralph Allen. FA Ace 
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” Ace 
Saga (Macfadden), 42nd St., New York 17. (M-25. 
True adventure stories of the mind as well as of the i 
type in all areas of interest to men, first person or third 
rson; photos; some true humor. Length 100 to 18,000. David 
( ), Independence Sq., Phil- 

adelphia 5. (W-15) Articles on timely topics 1000-5000; short 


stories 2500-6000; movelettes 10,000-15,000; serials 18,000 to 

72,000; lyric and humorous verse’ skits, -fiction 

fillers, _ 400. Ben Hibbs. First-class rates, Acc. (Query on 
es. 


Saturday Night, 73 Richmond 8t., W., Toronto, Canada. (W- 
10) Articles of Canadian interest up to 2000; light humorous 
a satire; verse; art work. B. K. Sandwell. 2c; photos 
ants) (Volitant Pub. Corp.), 105 E, 35th New York 16. 
$60, $75, with $5 each for photos; short shorts of male interest 
1000 or under, $25-$50; short fiction, 2000-3000, $50, $60, $75, 
light or humorous or serious; actual, true experiences of men 
first-person, adventure, danger, 2000-3000, $50, $60, $75; 
sports articles, 1000-2000, $50-$60; fact’ fillers (no humor) 
Adrian B. Lopez. Pub. 

(Goodman), 350 5th Ave., New York 1. (Bi-M) ag oid 
pieces of all 2000 words 
Sarlat. Fair rates according . 


Q., 
Canadian interest, short wd for family reading. 
1000-1500; stories 2500-3000; articles, 1800-2500: fillers, 400; 
photos; cartoons; cartoon ideas. Query on photo features. A. G. 
Gilbert. 3c up, Acc. 
Messenger (Franci Fathers), 1615 
St., Cincinnati 10. (M25) Catholic f magazine. 
‘eat on prominent Catholic achievements ond indi. 


Canada. (W-15) Features of | 
Short shorts 


Male (Goodman), 350 
person adventure stories 
5000-6000; one-page featu 
photo illustrations; oddities. Noah Sarlat. 
to 
a 
( 
Short stories of colorful, adventuréful, dramatic living, to 95000 
novelettes.__1 Articles. 1500-5000. first-person adven- 
(M-10) Short shorts 1200-1500; stories 3000-5000; novelettes to 
20,000; articles on entertainment personalities, health, self-im- 
: provement, objectively treated; phcto features, photos. Keith : 
Buick Magazine, 818 W. Han 
Articles on places, people and events of interest to tourists, 
500-600, with 3 or 4 good photos; fillers on interesting places, 
events, 200-300 words and — No cartoons, poetry, quizzes, | 
fillers of the oddity type, first-person accounts of vacations or ; 
tours. E. W. Morrill. Acc. Supplementary rights released. 
Collier’s (Crowell), 640 Fifth Ave., New York 19. (W-15) on ; 
Short stories, 1 
popular questions 
only rarely. Kno 
Commen' 3 
Acc. 5; 10U, OKeS, Carloons, phos. Mavcerial 
general interest. Jan Greenlaw. 5c stories and articles; car- 
. toons $5-$15; verse 50c line; photos up to $10, Acc. 
23, Practical Knowledge Monthly, 210 S. Clinton St., Chicago 6. (i 
ay (M-10) Practical applied psychology, popular mechanics, self- 
an help, vocational articles, 1000, all 1 
ambitious to get ahead; jokes, 
Vv. Peter Ferrara. Appr 
| Railroad Magazine (Pop) \ 
| 
| point; essays, sketches, short stories, especially action, 2000 j 
Fe | cartoons, cartoon ideas. David A. Smart. Buys according to 
4 quality and length. Needs satire. Acc. 
3 Everybody’s Digest (W. J. Smith Pub. Corp.), 420 Lexington romance, domestic problems, emotional slant to men anda 
“4 Ave., New York 17. (M-25) World events, politics, business, wi terial for \ 
or, etc. 
Good rates, Acc. 
4 Extension (The 
Ave., Chicago 5. Rarely uses short stories. Max Ascoli. 7c, Acc. & Pub. j 
: Rexall Magazine, 8480 Beverly Blvd., Los Angeles 48. (M-free 
53 from Rexall druggists) Fiction primarily of interest to the 
i family, 1500-3200; some family service articles, 500-1500. Janet i 
B Blech. $50-$100 for fiction, up to $50 for articles, Acc. ! 
Rotarian, The, 35 E. Wacker Drive, Chicago 1. (M-25) Au- \ 
: thoritative articles on business and industry, social and economic ji 
é problems, travel sketches, humor, essays, 1500-2000. Littie ( 
arti- 
Acc 
Catholic significance, 2000-2500, short stories on modern themes 
slanted for mature audiences, 2000-2500. Extra payment fo: 
photes retained. Occasional poetry on inspirational, religious 
Author Journalist 
1 


comantic, humorous, and nature themes. Rev. Victor Dree» 
O.F.M. 3c up, Acc. 

This Week, 420 Lexington Ave., New York 17. (W-magazine 

section of 28 newspapers). Romance, mystery, adventure, hu- 

ories, 1200. ; short articles on popular 

science, interesting personalities, sports, news subjects making 

1500-2500; interesting non-war shorts, 

500-1000; fillers, cartoons, short animal material; appealing 
animal photos. William 1 Nichols. Good rates, . 

ie New 


(W) Articles, 1500-2500, and verse 
to spo: ture, science, education, the world of 


stories 3000-5000, love-adventure, romantic, western, mysterv, 
detective, etc.; photos; —— Jeanette F. Finch, Article Ed.; 


Gwen Cowley, Fict. Ed. 5c Acc. 
‘own ‘Madison Ave., New _ 22. 


Country, 572 (M-75) 
Satirical, topical short stories, articles. ‘essays, unusual sub- 
to a purely teminine public. Small free- 


not addressed 
market. Varying rates, Acc. 

True, The Man’s Magazine (Fawcett Pub., Inc.), 67 W. 44th 
St., New York 18. (M-25) Factual stories of interest to men. 
2000 up—average .  Two-column fillers, 500-1000. One 
aoe length (20,000) each issue. Ken W. Purdy. High rates, 
cc 


entific, po! essays 
stories ay verse of high standard. Charlotte Kohler, Ed. 


estways, So. Figueroa St., Los Angeles 54, Calif. (M- 
20)" Articles 7300-1200, phetes of out-of-doors, natural science, 
history, ete., on Calif., Ariz., Utah, Nevada, New Mexico, and 
So. Colorado. Verse. anna. 5c, Acc 
(Harrison Pubs.), 201 W. 52nd St., New York. (Bi- 
M-26) Expose articles on rackets, cults or out-of-the-way places 
rds. Larsen. Good 


and 1000 wo’ rates, Acc. Over- 


present. 

Why (utonern Living Press), 17 E. 45th St., New pia 17. 
Stories on overcoming emotional and other personal roblems. 
cast as case-histories, first-person, or optimistic ertines with 

1000-2000; stories, 2000-3000. Lawrence C. 


cc. 
orld Digest, 420 Lexington Ave., New York 16. (Q-25) Small 
market for articles, 1800-2000, on ‘adventure, travel, the exotic 
Ted Irwin. $50-$150. Query 
Yale Review, Box 1729, New Haven 7, Conn. (Q-$1) Articles 
on current political, literary, scientific, art es 4000-5000. 
David M. Potter; Paul ene Good rates, 
Your Life, The Popular Guide to Desirable Living, 227 E. 44th 
(M- -25) "hiophabenel, helpful articles on 
; brief games; fillers. Douglas Lurton. 
lity, E. 44th St., New York 17. (Twice a 
on all phases of personality, 700-2500. 
Acc. 


STANDARD PERIODICALS—B 

Alaska Life M: 708 Bldg., Seattle 4, Wash 
(M-25) Articles, —e stories, on Alaska or of particular in- 
terest to Alaskans, ‘‘grassroots’’ type, 500- verse, 12-18 
lines, 10c a line; $5-$25 per article. D. i. Luke. Mng. Ed 
Pub. (Temp. suspended.) 

America, 329 W. 108th St., New York. (W-15) Articles on 
current social and politica! interests, rural problems, 
short modern verse. Hartnett, S.J. $35 per. 1800 


ev. 
word article (about 2c), Acc. oe oe 
American Hebrew, The, 48 48th St., New York. (W-15) 
nd, American scene 1200-1509. 
story, shortly after Pub. 


Short stories, Jewish 


A an Post, inneapolis 1, Minn. (Q) 300- 
word articles about “hobbies, how-to-do, home sub- 
sistence, inspiration — no fiction and rarely photos. 
Leonard Nisson. the, sl in returning Mss.) 

American Scholar, e apters Phi Beta Kappa), 
415 Ave., New York 10. (Q-15) Articles on subjects ‘‘o 

; verse. ram n. page, maximum 
$50; verse, $10-$25; 

American Swedish Rockefe'ler Plaza, New 


Ss Monthly, The, 45 
York 20. (M-25) Illustrated articles dealing with Sweden, rela- 
tions between Sweden and U. S., or stories of prominent Ameri- 
cans = Swedish stock. 1000-2000. Howard Mingos. 2c, photos 


lean Weekly (Hearst newspapers Vesey St.. New 
York Peatures with — mo 900 and 1800. 


George O'Neill. Moderate rates, Acc 
Audubon Magazine (National Audubon Society), 1000 Fifth 
oer New York 28. (Bi-M-45) Prefer query first for at 


birds, mammals, plants, insects, wildlife, conservation; 
life and conservation of region or ‘locality: biographical sketches 
of how-to-do and personal experien 


bona rojects, 15(0-2500. Photos. John K. Terres. $15-$75. 
icson’s Bay Co., Winnipeg, Canada. (Q-25) 


Articles’ on travel, exploration, trade, anthropology, natural 


MERIDEL LE SUEUR 


6 times in Best Short Stories of Year, Contributor to 
leading magazines, author of North Star Country, 
3 well known children’s books, will help you with ;. 
that rejected manuscript and from the criticism you i. 
will learn the basic structure of the short story and :.. 
— 1. $1 per thousand words. Box 3190, St. Paul, :. 

inn. 


Graduate Now Leading Author 
A. E. Van Vogt, one of the all- 


thor of five published books, 


writes: 


my career.” 


This Free Book 
May Help You 


Increase Your Income 


Learn at Home to Write More Salable 
Stories, Articles, Radio-TV Scripts 


If you earn less than $6000 a year as a writer, you 
owe it to yourself to read “The Art of Writing Sala- 
ble Stories.” Packed with useful information, this 
book tells about easily-reached markets; suggests ideas 
and sources of material to write about; answers many 
questions about writing for magazines, newspaper 
features, radio and TV. It explains Palmer's proven 
home-study training for higher income; tells what 
such famous authors as Rupert Hughes, Katharine 
Newlin Burt, Keith Monroe, and successful graduates 
say about Palmer. 


Student Wins $240 in Contest 

“Modern Romance was sponsoring a contest. They 
accepted my first story for $240. I’m thankful I 
signed up for the Palmer Course!”—Mrs. Helen Van- 
derbeke, Davenport, Iowa. 


Sells to TODAY’S WOMAN 


“Made my first sale—an article called “Budget 
Entertaining’ to Today’s Woman, then sold an article 
to Teleview. Definitely, the Palmer course has helped 
me.”—Marlen Barker, Hicksville, N. Y. 

“The Art of Writing Salable Stories” 
is a stimulating book. You may read it 
and lay it aside—or it may be worth real 
money to you. Free—no obligation; no 
salesman will call. Send for your free 


copy today. 


Palmer Institute of Authorship 
Established 1917 


The Art 
Salable 
Stories 1680 N. Sycamore, Desk G-11 


Hollywood 28, California 
me free book, “The Art of Writing 


lease send 
Salabie Stories,” explaining the unique features of 
your ——- This request is confidential and no 
will call. 


Palmer Institue of Authorship 
1680 N. Sycamore 
Hollywood 28, Desk G-11 


City. Zone 
Please print clearly. Veterans: check here o 


January, 1951 


time greats in science fiction, au- 
scores of stories and novelettes, 


“The Palmer Course is 
excellent. It was a milestone in 


ie of Writing] Member, National Home Study Council © 


2 


i 
fashion and of women’s interest. Short articles 400-1200. 
Lester Markel, Sunday Ed. $150-$200 for full-size article. -_ oan 
; Tomorrow, 11 E. 44th St., New York 17. (M-35) Forward- 
i looking and unbiased articles of general interest; world affairs, 
economics, science, education, literature and the arts together 
with exceptional fiction, verse, and book reviews. Eileen J 
: Garrett. $150 up, Acc. 
. Toronto Star Weekly, The, 80 King St., W., Toronto, Canada 
\ (W-10) Feature articles, Canadian appeal articles with news 
fa angle to 2000. Novels 40.000-45,000; serials 10-30,000; short 
t 
i 
i 
| | 
i 
i 
i 
: 
i 
} 
{ 
Mr.) 
Miss ) 
Ei 
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an North, up to 2600, illustrations essential. short-short fiction. 


4 , Pub. Marine Corps Gazette, The, Marine Corps Schools, Box ng 

California Highway Patrolman, The, Box 551, Sacramento, Quantico, Va. (M-30) — military, Marine 7 
Calif. (M-35) Journal of California Association of Highway naval, air subjects, 1000 5000, illustrated, with emphasis on 2 
Patrolmen. Articles on highway safety, 500-2500. W. Howard amphibious warfare. Maior James A. Pounds, US.M.C. 2-3c, me 
Jackson. ic, Acc. 

Camping Magazine, 705 Park Ave., Plainfield, N. J. (M-40) Masses & Mainstream, 832 Broadway, New York 3. (M-35) 

Brief mrtictes, fillers, photos, cartoons, on subjects relating to Political and general articles, 3500; li essays 
organized camping. Howard P. Galloway. Ind. criticisms, 3500; realistic stories of American life 5000; high 


Canadian Geographical Journal, 36 Elgin, Ottawa, Canada. quality poetry; Marxist interpretation. Samuel Sillen. $5 print- 
(M-35) Illustrated geographical articles 1000-5000. Gerdon M. ed page. 
Dallyn. 1c up, Acc Menorah Journal, The, 69th 8t., New York 21. (Q-$1.50) 
ian National Magazines, 355 McGill St., Montreal, Can- Jewish short —. Steen, one-act plays, essays poetry. 
ada. Articles bearing on Canadian National Railways’ Henry Hurwitz. ic 
tetivities and railway problems, to 1500. C. W. Higgins. Fair Modern Mexico, $81 4th A New York 16. (Bi-M-40) Human 


Ane. interest articles and RF ange dealing with the cultural institu- 
Jewish Foru The, 82 W. Washington St., Chicago tions, business, people, and day-by-day life in Mexico; some 
2. - #1: 25) Articles, short stories, 2000-6000; poetry, art work. fiction; 1500-2000 words plus photos; verse. %4c, Pub. N. C. 


Jewish Sage and minority problems only. Benjari Wein- Belth. Releases all rights. 


troub. ‘4c, Ace. Motor News, 139 Bagley Ave., Detroit 26. (M-25) Outdoor 
Christian Century, 407 S. Dearborn St., Chicago 5. (W- sports and travel articles. Photos. William J. Trepagnier. $35- 
15) Articles on affairs, social welfare $50, Acc. 
topics, 2000; verse. Paul Hutchinson. Fair rates, Pub. Nation, The, 20 Vesey St., New York 7. Nags BE Articles on 
Christian Science Monitor, The, 1 Norway St., Boston 15. po'itics, literature, economics’ up to 2400; poetry la Kirch- (| 
(D-5) Articles, essays, for editorial and department pages, up wey. 1'$c, 50c line for poetry, Pub. i 
to 800; forum to 1200; editorials to 800; poems; jokes. Erwin National Guardian, 17 Murray St., New York 7. (W-10) Short | 
: D. Canham. Acc factual material suitable for an publi- 
Com Forces Journal, 1115 17th St., N.W., Washington, cation, including humor and satires, short verses of social or 
Original articles, translations, reprints of works on mailitary political satire; political, economic, civil liberties or human news 
subjects. Col. Joseph I Greene. Fair rates, Acc. for inclusion in weekly news roundup; news photos along above 
Commonweal, The, 386 4th Ave., New York 16. (W-15) Inde- lines. Cedric Be'frage. 2c-3c, 
pendent catrolic review. Timely articles on literature, arts National Guardsman, The, Stewart Bldg., 400 6th St., N.W., 
public affairs, up to 3000. Edw. S. Skillin. 1c, Pub. Washington 1. Stories 750-2000 with appeal to all-male group, 
Current History, 108-10 Walnut St., Philadelphia 6. (M-35) ages 17-35; sports and military articles, 500-3000; cartoons. 


Objective analyses of political, social, or economic conditions’ Allan G. Crist. le up, Pub. 

important documents. D. G. Redmond. Ic, Pub. National Jewish Monthly, The, 1003 K St., N. W., Washing- 
Deseret News Magazine, Deseret News Publishing Co., P. O. ton, D. C. (M-15) Short stories, articles, essays, Jewish interest 

Box 1257, Salt Lake City 10, Utah. (W-15) Western activities, 1000-3000. Edward E. rusd. le , Pub. 

particularly me ame with Utah, Wyoming, Colorado, Idaho, New Mexico Magazine, Santa Fe, N. M. (M-25) Mlustrated 

Arizona, —s ords. tern photos. Olive Burt. ic, Photos articles on New Mexico. George Fitzpatrick. $10 to $15 

50. Pub. 


Verse, ayment. 
Desert gazine, The, Palm Desert, Calif. (M-35) Illustrated New Republic, 40 E. 49th St., New York 17. (W-20) Articles 
feature articles from the desert Southwest on travel, nature, to 2000 on current political and social subjects; = fiction or 


mining, archaeology, exploration, personalities, Indians, to 2500 verse: preferable to query. Bruce Bliven. Pay by a 

(Overstocked with poetry.) Randall Henderson. 1'2c up, prose; Opinion, 17 E. 42nd St., New York 17. (M-25) “Articles 2000; 

photos, $1 to $3, Acc. short stories 2000; verse; fillers; Jewish interest. 10's ag ‘ 
Empire Magarine, Denver Post, 650 15th St., Denver 2, Colo. Ovr Dvmb Animals, 1 


80 L Ave., Boston 
(W-10, with Sunday Denver Post) General interest features 15) S. P. C. A. organ. Animal articles “and oa My "ton fiction) 
250-1500 on personality, outdoors, domestic, authentic history; to 600; photos. W. A. Swallow. 1c, Acc. Photos $1, up. 
short-short fiction to 1000; verse to 20 lines; fil'ers; hoto- Our Navy, 1 Hanson Pl., Brooklyn 17, N. Y¥. (2M-25) Pro- 
features; cartoons. All material should have strong estern fessional type articles on naval subjects, of interest to enlisted 


peg. Need photo-stories. Elvon L. Howe. 1'oc, Acc.; $1.50 for personnel; authentic articles on — Be oe ie ne — 
poems, $5 minimum for fillers: $3-$6 for — naval short stories; photos; hum: d f 
Eve, The Women’s Magazine For Men Park Ave., New naval slant. Robert Ww. Dibling. Tele, Pub. No payment 4 
iY York 17. (M-25) Small market for sookistiented articles, 750- verse. 
: i 1500; send outlines. Mary Anne Guitar Pan American, The (Famous Features Syndicate), 1150 Avenue 
3 af Fate Magazine (Clark Pub. Co.), 1144 Ashland Ave., Evanston, of the Americas, New York 19. ($3 yr.-87.50 incl. Year Book.) 
. (8-times-yr-25) Articles under aeee on psychic, unusual, Latin American articles s'anted for student use, social. economic, 
: exp’ained happenings; fillers. Robert N. Webster. 1c, Acc. cultural, covering the Western Hemisphere, 1000-2000; fillers; 
Frontiers, 19th St. and Parkway, Philadelphia 3. (5-times-yr- exceptional photos. Ic, Pub. 
: 5) Natural history articles, 1800-2000; photos. Query. McCready Pathfinder News Magazine, 1323 M St., N.W., W eo 
a mston. le up, Pub. (EBOW-15) Address epigrams, jokes, tovical verse to Bypaths 


Future, Adkar Bidg., Tulsa, Okla. (M-25) Pub'ished by U. 8. ag cartoons to Art editor. Donald S. McNeil, cone eed. 
unior C. of C. Business success stories, adventure, sports. sur- 

ys, features. Age of average reader, 306 years. Photos; People & Places, 3333 No. Racine St., Chicago 13. (M-Free- 
rtoons; jokes. Brevity and pictures important. 1c-3c. Pb. control'ed) Short, human-interest, people-and-place Pee 4 80%, 


losty staff written or contributed by members of Jr. Chamber pictorial. Frederick O. Schubert. 1c; — cc. 
Commerce. Persona'ist. U. of So. Calif., Los geles 7, Calif. (Q-50) 
: Grit, Williamsport 3 .Pa. (W-10) Clean short stories. adven- Philosophica!, literary and religious aritete of scholarly nature. 
3 } are, mystery, love, Western, etc., 2500-5000; serials. Odd. S~all amount of verse. Dr. Ra'ph T. Flewelling. Small rate, 
range pictures, brief text; Americanisms and fa™i'y subjects: 
rsonalities and articles of general interest. 300-800; shori Physical Culture, 220 E. 42nd St., New York 17. (Bi-M-25) 
lustrated articles for women's and children’s pages; poems. Limited market for articles to 1000 on health and physical 


enneth D. Rhone. $4 to $8 per short story, 2c for artic’es culture. Bernarr Macfadden. 2c, Pub. 

tos $3, poems, $1, Acc. P’ain Talk, 240 Madison Ave., New York 16. (M-25) Docu- 
Hold-tt, 41 W. 52nd°St., New York 19. (Q-25) Non-fiction mentary ivaterial on totalitarian activities. John Chamberlain. 
lating to modeling and fashion; top-flight mode! success Payment by arrangement. 

ries; articles on animal models; authentic short items. :n- Presbyterian Life, 321 8S. 4th St., Philadelphia 6. Me aed 
uding anecdotes by mode's and of models. Photos to i'lustrate Human interest news, reports, and feature articles, 200-1500 

d news photos of leading models. Robert B. Knight. Ind Protestant Christians (preferably Presbyterian) who app'y Chris- 
io recent report. tian principles to business, politics, yee service, etc. 
Horn Book, 248 Boylston St., Boston 16. Mass. (Bi-M) Articles Juvenile stories, 500-700, for ages 4-8. Robert ’ tCadigan . 8c, 


juvenile authors and illustrators. Bertha Mahony Miller. cc. 
. Pub. Profitable Hobbies, 24th & ‘Surlington, Kansas City 16, = 
Leatherneck, P. O. Box 1918, Washington 13. D. C. (M-25) (M-25) Original how-to-do-it articles built around hobby 
‘itary, out-of-door and civilian artic'es about Marines, .n- perience of a specific person; features demonstrating the rn 


ic 

uding Marine trave', adventvre, humor, success, characters nancial possibilities of hobbies; stories built around individual 
q Donovan, Lt.. Col., U.S.M.C. 1c, Acc 

Link, _ General Commission on Chap'ains, 122 Marylan* 


ve.. N. .. Washington 2, D. C. (Bi-M-25) Overstocked o: 

ries but will consider top-notch short-shorts, 2000 or less, YES, ver an HAVE THE PLOT GENIE— 
humorous vein to interest men and women in the Armed MAGIC PLOT BUILDER! 

rvices and/or Veterans Administration. Articles, fillers, cover Endorsed by leading educators, used by thousands 
otos. T A. Rymer. Approx. ic, 90 days prior to Pub. of writers. Let these Specialized PLOT GENIES fur- 


Magazine Antiques, The, 40 E. St., New York. (M-65) 


uthoritative articles representing new discovery, or a new point nish you with countless dramatic plots for the story 


types now in demand—Detective-Mystery, Romance, 
view, or a new opinion, regarding some aspect of glass, , 
ina, metalware, furniture, etc., 1000-2500; Essays; news item:: Short-Short Story, and Comedy. Write what the 
Alice Winchester. 3c, Pub.; exclusive photos, paid for Sen Get share of editors’ 
Mar chec’ tod Py t 
gaztine Digest, 545 Fifth Ave. New York. (M-25) Fil'ers 
bed sfokes only. Archer St. John. 5c, Acc c. —. Publisher’s Agent : 
Man (Volitant Pub. Corp.), 105 E. 35th St., New P. O. Box *i 008, Dept. A Glendale, Calif. 


fork 16. (M-25) Expose articles, sports, first-person adventure; 


THE OLDEST WRITER’S SERVICE 
Established In 1913 : I'VE MADE OVER 140 SALES 


Of all types and lengths for clients. Help me fill 
editors’ requests, from short shorts to book lengths 
(one offering $2,000 advance). Reading fee. $1 


Agnes M. Reeve, Critic and Literary Agent. 


Manuscripts criticized, revised, typed, market- "§ Ber 1,000 words, fra 3,000 words, 50c per 1,000 
ed. Special instruction for beginners. Free additional. Books this rate. sales. 
Catalogue on request. Dept. J. OHM T. KIERAN 
Franklin, Ohio 1604 Vermition | 
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reporter 


but 


Reporter is the paper 


both work for 


A Reporter reporter reported that the Re- 
porter could use an experienced reporter. 
—Sounds like double-talk, but the mean- 
ing is clear. It’s clear because capital and 
lower-case initials are used properly. 


When you refer to Coca-Cola by its 
friendly abbreviation, Coke, your mean- 
ing is clear only if you use a capital ““C.” 
Coke is a proper name—a synonym for 
Coca-Cola. And correct usage calls for 
the capital initial always. With a lower- 
case initial, the word stands for something 
else entirely. 

Also, Coke is a registered trade-mark. 
Good practice requires the owner of a 


trade-mark to protect it diligently. So, for 
this reason as well as to encourage clear 
usage and proper usage, we keep asking 
you to write Coke with a capital “C” 


Ask for it 

either way... both 
trade-marks mean 
the same thing. 


\ AEG. us ear 


THE COCA-COLA COMPANY 
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is the city editor’s 
leg man 
| 
\A> 
| 
>) 
—please. 
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hobbyists, 

photos, $1-$5, Pub. 
40 E. 49th 

several smart New York hotels) B 


to 3000; cartoons. Fact items. 


T. M. O'Leary. 
St., 17. (M_ to guests of 


400 MARKETS for FILLERS 
Listed in PEN MONEY 
The new market quarterly for fillers, 
briefs and shorts of all kinds. Selling fast. 
50c a copy; $2 a year 


A. D. Freese & Sons, Box A, Upland, Ind. 


EDITIONS. 


Have your poems, essays, etc., privately printed in 
form. Reasonab 


attractive book 
fine editions. 


for further particulars write 


CECIL L. ANDERSON 
11032 McVine Ave. 


le prices for small, 


Sunland, Calif. 


SHORT STORY WRITING 


How to write, what to write, and where to sell. Our 


courses in Short-Story Writing, Juvenile Writing, 


Article Writing, Versification and others, offer con- 
structive criticism; frank, honest, practical advice; 
real teaching. All courses moderately priced. - 


For full particulers and a sample copy of the 
The Hom MONTHLY, cea myo to: 
jome Correspon ence hool 
Springfield 3, Mas: 


MANUSCRIPT ENVELOPES 


Good quality Kraft with gummed flaps. Writers 


have bought these from me for years. 


25 9x12 and 25 $1.25 
50 No. 10 and 50 No. I]__.--.---~ 1.25 
32 6x9 and 32 1.25 


Add postage for 3 
eddress stickers printed, 50c. 
checks. 109% discount on orders for 3 groups. 

LEE E. GOOCH, Box 202-AJ, Hernando, Miss. 
Writers’ Supplies Since ‘35. 


Ibs. on each of first two groups 
cnd for 2 ibs. on third group. 500 3 line name and 
Add 5c exchange to 


“SPLENDID!” Says Leading New York 
Publisher of Tooker Assignment 


Two of My Ghosted Books 
Have Sold Over 10,000 Copies 


Now A COMPLETE SERVICE 


Outstanding Ghosting; Competent, Sym- 
pathetic Revision; Creative Criticism; Sales 
Offer in Cooperation with New York Agents. 

More than Twenty Years’ Experience as 
Magazine editor, successful free lance, critic 
and publisher. Author of “The Day of the 
Brown Horde” and numerous other books, 
short stories, articles, own and collaborative. 

Consideration Reading $1.00 each for short 
stories. Covers sales offer if salable, brief cri- 
ticism, or suggestion of further work, separ- 
ate fee to be arranged. Books $5. 

My technical books “Writing for a Living” (cloth 
207 pages) $2.50; “How to Publish Profitably”’ 
(paper) “Atomic Short Story Technique’ 


RICHARD TOOKER 
P.O. Box 148 Phoenix, Ariz. 


recent report.) 

Quote, P. O. Box 611, Indianapolis 6, Ind. Original anecdotes 
to 150 ‘words for use of public speakers. Lucy Hittle Jackson. 
Varying payment according to quality, Acc. 

Rayburn’s Ozark Guide, Eureka Springs, Ark. oe Short 
stories, features, verse, photos with Ozark s‘ant. to Ernest 


burn. Payment by arrangement. 
an Magazi The, 


side, Calif. (M) Articles on 
occultism, mysticism, art, science, nutrition, astrology, in accord 
with the nay > a philosophy; short stories along same lines, 
1500-2500. $3-$15, Acc. 

Russian Review, The, 215 W. 23rd St., _ York. os 
fe a and essays on Russia, past o present, 


ce. 
Saturday Review of Literature, 25 W. 45th St.. New York 19. 
(W-20) Articles, essays, 1500-3000, verse, fact-items, on liter- 
ature, music, documentary films, stage, screen, world affairs; 
ns. Fair rates, Pu 

Southw Southern Methodist University, Dallas 5, 
Tex. (Qs 50) Qualtty’ stories to 3000; articles to 3000 on regional, 
literary, national, world problems; poetry. Allen Maxwell. ‘9c, 
for prose, $5 for poems, Pub. 

Spectator, Judy Bidg., 3323 Michigan Blvd., Chicago 16. (Q- 
25) (Not a free-lance market.) 

Stop, 340 E. 57th St., New York 22. (M-10) Short-short arti- 
cles on popular subjects, profiles, preferred length 1200. Arthur 

Acc. 


G. Brest. 

Success Today. 227 E. 44th St., Bed York 17. _— — 
ing principles of success; actual success stories of ay, & 
singly or grouped. Douglas Larten, Get Good rates, Acc. 
occasionally; not an oative market). 

Sunshine Magazine, The House of Sunshine, Litchfie!d, Ill. 
(M-15) Constructive, wholesome short stories to 1500. Henry 
F. Henrichs. Acc., based on merit rather than number of 


report. 
“rvey, The, 112 E. 19th St., New York 3. (M-50) Articles 
to oe in_the field of social wel es tes, b. 


ing, WHB Broadcasting 

City 6, Mo. (Bi-M-25) Articles, 800-1800, on science, knowledge, 
medicine, adventure, biography, hobbies, travel, crlture, success, 
occult, etc.; stories, 800-1800; cartoons; fillers, 100-700; quizzes, 
a. $10-$15 for feature material, lc for fillers, Acc. 

This Day, 3558 S. Jefferson St., St. Louis 18. (M-35) Short 
stories, novelettes, seria's, articles, full of human interest on 
home ‘affairs; short “reader editorials’; fillers, — and epi- 
grams; verse; cartoons; photos. Henry Rische. 1c up, Acc.; 
verse, $1-$3. Reports in 2 months. 

Tic, P. O Box 350, Aibany 1, New York. —— for dentists 
on dental or dental relatec them 800-2400; short-short fiction 
of the same type, 750 to 1000; cartoons: photographs and = 
i'lustrations, individual or series, orous verse to 60 lines. 
Payment to $75 foz unusual; top- flight articles; rates reached 
through individya! negotiaticn with each contributor. 

Townsend National Weekly, 6875 Broadway, Cleveland. (W-10) 
Articles and news on social security, taxes, aid to ag 
to old-age pensioners; _. ws fiction. Buying little ‘at pres- 
ent. George B. Fritz. 2c, Acc 

Tracks Magazine, — “Tower, Cleve’'and 1, O. (M-10) 
Articles on railroad subjec 500-1500; stories; fillers; jokes; 
cartoons. Ted O'Meara. 3c, pub, (Query, 

Trailer Life (Trailer Coach Association) 3107 W. 6th St., Los 


interest to trailer owners; cartoons, news items, photos, filles. 
profi'es, similarly slanted. Stress family angle and ad ages 
of trailer for luxury vaaction. Semi-technical articles to ive 
trailer pub’ic know-how on handling trailers. Doris Woodward. 
le_up: glossy photos, $1-$2.50, Pub. 

Trai!-R-News, 534 W. Senwake St., Box 1551, Glendale, Calif. 
(M-10) Travel articles to 1000, especially those built ‘around 


POETS: Send self-addressed stamped env>- 

lope for PRIZE PROGRAM; Quarterly 
prizes $25; Poetry Book Contest, etc. You will re- 
ceive also description of HELP YOURSELF HAND- 
aoe ($1 each} containing 999 PLACES TO SEND 


POEM 

TALHOOGRAPH, A Netional Magazine of Poetry 

‘Publishe? month! since May, 1929; 25¢ a copy, 
$2 year) 

624 N. Vernon Ave. Dollas 8, Texas 


GI 
SPECIALOFFER = ® 


AUTHOR & JOURNALIST, the right arm of 
the writer, will enter your subscription for 10 
MONTHS for just 


$1 (newsstcnd value, $2.50) 


OFFER ONLY TO MEMBERS OF 
HE ARMED FORCES 
Clip this offer and mail, together with a dol- 
lar bill and your name and address, to: 
AUTHOR & JOURNALIST 
Denver 10, Colorado 
Notice: Special order blanks for military per- 
sonnel will be mailed upon request. - 


Author & Journalist 


j | ay 
| 
| 
¥ 
3 
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W. 45th St., New York 19. (M-35) What to ¢o 
and see—with costs worked in—anywhere in world; news 
2000-3500, with preferred. Mal 


‘Acc. 
Sport 511 Oakland, Baltimore 12, Md. (M-35) 
Short with racing ‘background. Articles 2500- 


d—Psychology Digest, 103 Park a 3 New York 17. 
Material on psychological su! 1-2000; 
and occasional a with Daychological slant. 
uhn, Mng. Ed. ilc-2c, Acc 


WOMEN’S AND HOME MAGAZINES 
American Baby, Inc., 180 Riverside Drive, New York * pad 

For of babies 
le_by_ physi ond ether 


old. Uses in every issue an cian 
duitable articles over 1000 fiction. (Overstocked 
with verse.) oe photos. Beulah France, R.N., ‘6c, ib. 
American The, 444 Madison Ave., New "York 22. (M-25) 
Practical articles. ‘with human interest illustrations pertaining to 
home, interior decorating, building, food, children, 


E. 59th St., New 18. 25) Authoritative 
short sti f to this part! fields 
story 


verse. Louise 
Talk, 149 Mad Ave., New York 16. Lm ad 
articles _mother-father-baby, 500-1000; fillers; verse. Ri New- 


burn Sedan. 2c-3c, 
Baby Time (Alford Pub. Co.), 424 Madison Ave., a York 
17. (M-25) Articles 750-1000 of interest to new and it 
mothers: verse; photos. Dorothy Ashton. $5 per article, Acc. 
(Similar requirements for Modern Baby and s Baby pub- 
lished by the same firm.) 
tter Homes & Gardens, 1716 Locust St., Des Moines 3. 
Iowa. (M-25) Practical how-to-do articl = on home, family, and 
garden appeal to both men and very 
interest “articles for the 


27 Sth Ave., New York 17. (Q) Articles, 
fashions, furnishings and home decoration, 
~ of interest to brides.~ Helen E. Murphy. Varying rates, 


Californian, The, 1020 S. Main St., Los Angeles 15. (M-35) 
Articles pertaining to California, all types of fillers; photos. 


J._R. Asherenpo. — rates, Acc. 
Canadian Home Journal, 73 Richmond St., W. Toronto, Ont. 


I'LL DO IT FOR YOU 


Sick of rejects? | have ghost-written millions of 
words of stories, articles, books, for hundreds of 
satisfied clients. | be able to help you see 
your name in print and make money on your raw 
material. Reasonable rates. Particulars FREE. 


WILL HEIDEMAN 
Jennie Jewel Drive Orlando, Florida 


TYPING SPECIALIST 
Manuscripts promptly and competently typed 
per thousand words. Pica type. White carbon 
free. g os 10¢ each, other poetry Ic per line. 
Widely experienced printer and typist 
WILLIAM C. DERRY 


40 Rock Avenue Lynn, Mass. 


HOW MANY POETS? 


One million! We can help you meet this 
competition with our honest, friendly 


criticism at rates within your reach. Send 
1, 2 or 3 poems (not to exceed a total of 


50 lines) plus s.a.e.—$l. T 
you'll come again. (Book 
quest) 


THE POETRY CLINIC 
P.O. Box 352 Roseburg, Oregon 


January, 1951 


SALES" EXPERIENCE 


We have it! That is why we are mak- 
ing sales for our writers. That is why 
writers stay with us. Let us show you, 
too, how we can sell your story, novel, 
book or article! Our personal, prompt, 
efficient services, in the heart of the 
publishing center, have been praised for 
5 years, 


To make it possible for you to try our 
services, we have reduced our fees for 
a limited period only. 


Send $2.50, minimum, for each script 
up to 3,000 words—and 75¢ more for 
each additional M, if longer. Because 
of publishers’ demands for novels, 
are compelled to make a concession. 
Send $4 with each novel. Prompt sale 
or honest report. Commission: 10%. 


Return postage should accompany MS. 
Fees dropped after two sales—and no 
fees for established writers. 


MANUSCRIPT BUREAU 


154 NASSAU ST., TRIBUNE BLODG., NEW YORK, N.Y. 


To the Author 
in search 
of a PUBLISHER 


THE BASIC POLICY of this firm is to : 
encourage new, unknown writers. Jf you — 
are looking for a publisher, VANTAGE PREss 
has an attractive plan whereby your book 
can be published, promoted and distributed 
on a professional basis. Royalty rates are 
high, so that even with a relatively small 
sale publication could he profitable to you. 


At a time when most publishers are slam- 
ming the door against the author without 
a “name,” VANTAGE Press offers you not 
only an outlet for your creative work, but 
also an opportunity to earn the literary 
and financial reward your ability merits. 


VANTAGE Press publishes fiction, non-fic- 
tion, history, biography, poetry and anv 
other type of writing that meets certain 
standards. You are invited to submit your 
manuscript for a prompt and careful read- 
ing. If you wonld like more information. 
please write for Booklet BB. It’s free. 


VANTAGE PRESS, Inc. 
230 W. 41 St., New York 18 


o trailercoach life. Jean Jacques. isc up, Pub. 
3 Trailways Magazine, 135 S. LaSalle St., Chicago 3. (Q-25) 
Articles, 1500-2000, on locations in U.S. served by National 
Trailways Bus System, with 8x10 photos. Holder M. Collier. 
- Up to $50 for articles, Acc.; photos $5, Pub.; 4x5 color trans- 
: play, personal experiences at the races. Photos (kodachrome 
i, cover and photos of thoroughbred racing); crossword puzzles. 
Raleigh S. Burroughs. Ic, Pub. Photos $3-$6; puzzles, $5. 
: Yankee, Dublin, N. H. (M-25) Short fiction, articles, to 2000; 
verse, 8 lines; fillers, cartoons, photos. New England subjects; 
j no place limitation for fiction or verse. Richard Merrifield. 
le-2c; 3c-5c, verse. 
Your 
fillers; 
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(24-15) Ghost stores to Shite; articles of interest to Canadian 
women, rates, Acc. 

& Gardens (Maclean-Hunter Pub. Co.), 481 
University. Ave., Toronto, Canada. (M-25) Home and garden 
articles to 1500; photos; ‘tillers. Canadian interest only. G. F. 
Maccabe. Fair rates, or 


& 8.), 122 E. 42nd &t., Fock 17. 
(M-25) Articles and short stories of interest ‘to who 
work, 1500-5000. Andree Vilas. Good rates, Acc. 


me (Maclean), 481 University Ave., Toronto, Conate. 
(M-15) Short stories and serials; love, married-life, — 
m ry, adventure, 3500-5000. Articles, jan 
interest, up to 2000, Acc. 
Child Study, 132 E. 74th St., New er! 21. (Q) Articles on 
child development, logy, family relations, ete. Frances 
Ulimann. No payt. 
Christian Home, The, 810 Broadway, Nashville, Tenn. (M-20) 
Articles 1000-2000 on family relationships, child guidance; stor- 
fies 2500-3500, of ——— to parents; verse; photos of family 


groups. Joy Bayless 
Christian Parent, 1222 “Mulberry St., Highland, Ml. (M) Arti- 
with Christian “ay and 


cles and short stories to 2500 

Christian child training — M. P. Simon 

words, Acc. 
’s Magazine, 31 W. 47th St., New York 19. (M-5) 
formula _ stories; Ipful articles with 


Quality and humor or he! 
subjective slant to 4000; short humor for “ t Man Is Here 
department; 


women characters. 


New York 19. (M) 
ten. Speciai 


(M-20) 
subjects 


“‘unforgettable’’ 
wi r Acc. 
Family Circle Magazine, 25 W. 45th St., 
R. R. Endicott. 


Hii x. Jefferson, Huntington, Ind. 
; short stories, 1500-2000, on family 


Weekly Star, 245 St. James St., W., Mon- 
Canada. (w-5) Stories 2000-4500, romance, adven 
etc., for rural family audience. H. Gordon 
45th St., New York 17. (M-25) 
How-to-do articles by 


jeners pho 
graphs on gardens and flowers; articles 1500, fillers 100-200. 
Theodore A. Weston. $5-$75 per article; $5 photos, Pub. 


10 
igest, 


Glamour (Conde Nast), 420 Lexington Ave., New York 17. 
(M-25) Love, humor, career articles; politics; world 


articles 


Bazaar, 5 York 22. (M-50) 
ed short stort ies only; on popular magazine material. 
Prefers articles in outline form. Mary Louise Aswell, Lit. Ed. 


Good rates, Acc. 
Hearth and Home, Skelgas Div., Skelly Oil Co., P. O. Box 
10, Mo. (Bi-M) Articles on hom 
old aids, care the — and wftmily, 


an bur! 
2c; or $15 for page. with photon, $25 
for double page with photos, 
liand’s, Magazine of the South, Dallas 2, Tex. (M-15) 
interior deco- 


ss stories on home buildi and 
nm, gardening, community improvement in states in the 
h articles on home 


and Southwest. Authoritative how-to 

ing problems and on child care and training. 3c up; $5 up 

for photos, Acc. $75 up for color transparencies for cover, Acc. 

me Desirable, The, 836 S. Michigan Ave., Chicago. Not in 
ket for free-lance material. 

me Life, 16) 8th Ave., N., Nashville 3, Tenn. (M-15) Short 

les 1500-3000 and feature articles of interest home and 

ily groups. Christian viewpoint, 750-800; 

quality, human interest, and beauty, ; 

5 cartoon ideas. Joe W. Burton. 2/3c¢ 

ase, cc. 


and Garden (Conde Nast), 420 Lexington Ave., New 
m(M-50) Home decoration, gardening, landscaping, building 
Temodeling, unusual travel and architectural articles. Albert 


feld. Good rates, 
572 Madison Ave., New York. (M- 


Acc 

use Beautiful (Hearst), 
Articles on g en 
house maintenance, home furnishing, etc.. 
fillers. Largely staff-written. Elizabe:h 


ining, cooking 
toe 3000, with 

912 Kansas Ave. ‘opeka, Kans. (M-15) Practical. 
human interest "articles on home building and 
ling, fu ing, usual community projects 
family Four-color and photographi 


A LOW were PUBLISHING SERVICE 
For Authors 


We print, publish and distribute ir manuscripts 
in bock and pamphiet format. Send Sa ter Bulletin 6 


PRESS 
313 West 35th St. New York 1, Y. 


IT’S NEW!! 
A short-short course without grueling exercises 


There are Lesson assignments 
You —_ Short-short stories 
You ge Stories criticized 


Each asad is ore to stress a distinct phase. 
Each lesson assignment is one of your own stories. 
Each story is given thorough, collaborative criticism 
under my personal supervision. Refer to Number 
10 course in writing. Geo. Osborne 

THE NUMERICAL WRITING COURSES 
3898 CHASE STREET DENVER 14, COLO. 


20 


stories and verse line; 


special 


curren 
national and international issues, economic, social and political; 
treated from point of view of 
sketches on personal upgrading. 
work. Frances Maule. $10 


‘oman, 
Official publication of the ‘National Pedera 
Prof Cl 


‘Query 
(4,000-6,000 words) per issue. 
Nelson Antrim Crawford. 
Broadway, 


essional Women's Clubs. 
interest or importance to 


the 


woman who works. Also 
500-1800. Verse; photos; art 


to $35, A 
Ladies Home Journal (Curtis), Independence Sq., Sees 
5. (M-25) Articles 2000-5000; short stories 4000-7500 
50-70,000; novelettes 20-40,000; short verse; cartoons. 
Beatrice Blackmar Goul: rst 


cal, 
family life in U. S., 
Pub. repo! 


adison Ave., New “Zork 22. 
articles, 500-2 on marriage, 
community problems. Sara 


Homemakers & 8), 122 E. 42nd St., 
market ay short articles, 1500, 
health, 


Be photos. Edith Brazwell Evans. V: 


rates, 
ademoiselle (S & S), 122 E. 42nd St., New York ne ‘(M-35 


Short stories and ae. rg interest to young women, age 
30, 2500-3500. Cyrilly A’ 


25) Articles of Canadian interest on 


bels. Acc. 
Mayfair (Maclean), 481 University Ave., Toronto, Canada. (M 
fashion, society, the 


. (M-25) 


20-25,000; 
rt shorts; articles 


Novelettes, 


Otis L 


class rates, Acc 


articles; house 
hints, travel tips, etc. 


love, divorce, 
Judson. 2c, 


sometimes 


) 


arts, 


Seriais, 
shor! 
Fi 


— ‘Age, ‘9620 8. Yates Ave., Chicago 17. (M) 1000-word 
an 
hold “hints, beauty and health 


eric 
to publication.” 


James Stories, $20; By 1-14¢c, “prior 
(No recent repo: 
eedlecraft-Knitting, 247 Park Ave., New York 17. 
(Q-35) Welcomes ideas on news regarding all of need'e 


Meehan. Acc., according to assignment or nature 
of material. 

Mothers Home Life, 179 E. 2nd St., Winona, Minn. (M-5' 
Articles, 300-500; short stories 2500-2700; short . Dorothy 
Leicht. Fair rates, Pub. 

My Baby (Shaw Pub., Inc.), 53 E. 34th St., New York. (M- 
25) Articles to 2000 and picture stories on chil care, age 
bracket infants to four years. Florence Smith Vincent. 1-4c, 


National 
W., Toronto, 


25 Richmond St., 


Home Monthly (Home Pub. Co.), 
1500-3000: 


Ont., Canada. (M-10) Short stories 


So 


> NOVELISTS! HERE’S YOUR BOOK! : 
, ls your subject usable? Can you plot it, give it , 
timeliness, significance? , detailed, practical 
‘ discussions in “The Technique Ey the Novel’ by ¢ 
Thomas H. Uzzell. New second edition of this au- ¢ 

$ thoritative work. Sent to you by return mail for ¢ 
$1.75, the author. 
> THOMAS H. UZZELL 7 
4 Stillwater, Oklahoma 


MONDAY MORNING STIMULATORS 


A market tip, an idea sparker, and a 
pep talk 


52 a year. $10 
GEORGIA C. NICHOLAS 
210 E. 22nd St. New York 10, N. Y. 


ARE YOU AFRAID OF GHOSTS? 


If so let me dispel those fears. I will ghost 
that story for you into a well balanced story 
that could easily sell or I'll help you write a 
new one from scratch . . . collaborate if you 
like. I can definitely help you. Write for 
details, no obligation. Better still, send along 
a story and let me quote price for re-write! 
Return postage, please! 


Cc. C. WAGONER 


1616 E. 4th St. Tucson, Ariz. 


eee 


Author & Journalist 


illustration. factual material.) | 
short-story . Verse, preferably short 
and light. to $300 for full length } 

cc. 
York 23. (M-15) i 
jon of Business and 

mly articles having 

women who earn their own } 
livings; opportunities for and achievement of women in new i 
| 
Ving for young 
York 17. (M) Smal 
how-to-do_in ome 
l 
Family D| P| McCall’s (McCall), 230 Park Ave., New York i 
Articles, 1000-1500 40,000; complete 
© stories, 4000-7500; sho ; 
| 
affairs; social problems; how-to articles; facts with light treat- 
ment. Elizabeth Penrose. $50-$150, Acc. (Query on_articles.) 
Good Housekeeping (Iearst), 57th St. and 8t 
York 19 (M-35) Short stories up to 10,000; 
: Pub. { 
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of Canadian in’ human interest; car- 
K. 


National Parent-Teacher, The, 600 S. Michigan Blvd., Chicayo 
5. = Scientifically accurate, out informally written, illus- 
trated articles on and education of children, to 1800; 
20 lines; photos. Eva H. Grant. 1'¢c; photos $1-$6, 


‘Parents’ Magazine, 52 Vanderbilt Ave., New York 17. (M-25) 
Articles on family ee child care, food with 

and recipes, etc., 1800-2500 Clara 

to $100 for articles, Acc.; f ..4 on childhood and teen-age 


problems $2.50 
Pp New York 17. (Bi-M-50; 


each, Pub. 
opular Gardening, 141 E. 44th St., 
M in 1951) Practical gardening articles, ER gardening by 
. Frese. 3c, b. 
San _ Francisco 


ALL-FICTION OR “PULP” MAGAZINES 
GENERAL ADVENTURE 
lso Special Classifications not Grouped Elsewhere 
(Popular), 205 E. 42nd St., New York 17. (-25) 
Distinctive adventure short stories, novelettes, fact stories. 
Action ballads, 50c per line. Kendall W. Good up, Ai 
ue (McCall), 230 Park Ave., New York 17. (M-25) 
Mystery, humor, and adventure short ries, novelettes; 
length novels. Articles. Masculine slant. id Kennicott 
tes, Acc. 

Jungle Stories (Fiction House), 130 W. 42nd St., New York 
Jerome Bix lc , Acc. juying e 

hort 9 ‘Rockefeller Plaza, New York 20. (M-25) Ad- 


up to 6000; novelettes 


venture, mystery, action short stori 


8 


western crafts, how-to-do-it articles ery. 

MANUSCRIPT TYFING 4 

Today’s Woman (Fawcett), 67 W. 44th, New York 18. (M-25) 4 4 
Fiction and facts of interest to the young housewife 20-35 years First Aid to Writers a 
Articles 3000 or less; fiction, 1000-7000. Geraldine Fast — Accurate — 

Ed.; Harold Baron, a Ed.; Eleanor Stierhem, 50c r 1000 Words ha 

Picton Ace Fair (Conde Nast). 420 Lexingto: Corrections > 
‘ogue, incorporating Vanity Fair (Conde Nas ington i i & 
Ave., New York 17. (2M-50) - Artic’ of One Carbon if desired } 

Western Family, 1300 N. Wilton Pl., Hollywood 28. (Semi-M)  R. D. Amsterdam, N. Y. 
All types of interesting, readable fiction to 2500; short shorts 
and well-illustrated articles of interest he h to ‘a Pectectactactectoctactestectectectectectectectetectactectactedtactestetestattatadetadede 
Dillon. 2c-5ce, Acc. Buys all 

Woman, The, 4120 Lexington Ave., New York 17. (M-25) Sound, 
informative fact articles of interest to women, with 
illustrative anecdotes, preferably written in narrative style. 

eodore Irwin, Ed. Dir.; Dorothy M. Johnson, Ex. Ed. EASIEST WAY TO MAKE $1 to $10 DAILY 
rates, Acc. 

Woman rs Day, 10 W. 44th St., New York 18. (M-5) Serious WRITING FILLERS 
an umorous articles, uman interest ani umorous 
type fiction; inspirational; how-to, 2500-5000; fillers. Mabel Hill The New 1951 Revized Course & 

Souvaine, Ed.; Betty Finnin, Fict. Ed. Acc., se 4 No long training or professional style and plot 

Woman’s Home Companion (Crowell- Collier), 640. 5th’ Ave., que is needed. You may write that which = 
New York 19. (M-10) Women’s and household interest. Articles, sell the day you first study the course. Shows how 
2500-6000; short stories to 10,000; vera 15,000; short novels to write jokes, news items, juvenile stories and arti- 
to 25,000; serials to 60,000. A. ‘3 Birnie, Ed.; Elliott es, household hints, etc. Special sections for sports- 

er, . Ed. rst-class ralen: men, housewives, humorists, etc. Contains samples of 

Woman’s Life, E. 44th St. New fork 17. (Q-25) A com- published fillers. Complete with latest list of over 
panion publication to Your Life and Your Personality, helpful, 150 filler markets and rates. Included, a month of 
entertaining articles, 400-2500, on all phases of a woman’s life help on up to 1500 Sate of your 1 items if you 
Douglas Lurton. Good rates, Acc, order u.w Return this ad and $1.00 today! 

WILL HEIDEMAN 

“ Edited for spelling, p di rear- 
rangement of awkward and typed on 
good bond with cone carbon. 
$1.00 per thousand words 
& Extensive revision and rewriting by arrangement > 4 
* R. K. SHIPLEY = The future belongs to those who prepare 
A. 
2979 Frankford Avenue Phitadelphia 34, Pa. for it now.” 
¢ 


LAND EDITORS’ CHECKS 


Be guided by an ADAMS CHART 

As a mariner needs a compass, or a pilot a preci- 
sion instrument, so a writer needs a chart based on 
FUNCTIONAL TECHNIQUE 

You wouldn’t think of baking a cake without a 
mold to give structure and form to it. You wouldn't 
think of cutting out a dress without a pattern. A 
carpenter uses a blue print to build a house. How 
much more necessary it is that you have a CHART 
which forms an adequate mold, pattern, or blueprint 
into which you cast your effort at story construction. 

Were you to break down published stories into 
their component elements, you would find that each 
story had been cast into a segmented mold and that 
every ingredient was present. 

Definitely, an ADAMS CHART maps out the way 
into the minute intricacies of story structure. Each 


step is detailed for you. The CHART may be used 
for any story of purpose you wish to write, be it 
action story or character story. 
WRITING THIS WAY BECOMES A _ PLEASURE 
WITH AN INCOME 
A post card will bring you full information. 


480 Blair Ave. St. Paul 3, Minnesota 


January, 1951 


a 


MAREN ELWOOD 


Author’s representative, literary collabora- 
tor, Author of the current non-fiction best 
seller, CHARACTERS MAKE YOUR 
STORY (Houghton Mifflin) Book-of-the- 
Month Cluh recommendation: WRITE 
THE SHORT SHORT (The Writer, Inc.), 
and her latest book, 111 DON’TS FOR 
published by Gehrett-Truett- 
Ha 
Fiction 
Radio 


English 


Study 
Pubic 
Humor & Gag Writing 
te of the Prof. Writer 
ery & Detective 


Mys 
Article & Feoture 
Advertising 
Newspaper 
Publicity 
Juvenile 

Approved Veterans, 

Foreign Students 

Established 1923 

Study by mail. Studio lectures. Individual 
manuscript criticism . . . Personal, directed 
writing. For information write: 


MAREN ELWOOD, Agent | 


4949 Hollywood Bivd. Hollywood 27, California 


Professional 
Training 
For Writers , 


articles 
| 
| | 
MARIE ADAMS 
21 


fillers 60-500. Dorothy MclIlwraith. Good retes, 


AIR 
Sky Fighters ag mpeg 10 E. 40th St., New York 16. (Q-15) 
Air action stories in branch of aviation ; 4 
ettes 8000-10,000; novels” 15,000. Leo Margulies. le up, Acc. 
Overstocked. 


DETECTIVE—CRIME—MYSTERY—GANGSTER 
Avon Murder Mystery Monthly (Avon), 119 W. 57th St., New 


WESTERN MALE INTEREST 
Ace High Western (FPictioneers, Inc.), 205 E. 
York 19. (Bi-M-25) 


is estern (Popular), 205 EB. 42nd St., New York 17. 
(Bi-M-25). A few short stories 5000. Western novelettes 10,000; 
12,000. fact articles to 900. Michael Tilden, 


York 19. (M) Donald A. Wollheim. ic, Acc. 
Detecti (Thrill ), 10 E. 40th St., New York 
16. (Q-20) Uses a 35,000-word lead novel featuring The Black 
it, written assignment; several rt fast-action 
crime stories not over 7000 vid X. Manne 


rs. le up, Acc. 

Mask (Fictioneers, Inc.), 205 E. 42nd St., New York 17. 
(Bi-M-25) Detective and mystery short stories with emphasis 
on woman interest — and novelettes to 9000-12,000. 


Harry Widmer. ic up, Acc 

Detective Tales (Popular), 205 E. By 8t., — York 17. 
(M-25) Emotional short stories, crim to 5000; 
2000, oq Michael Tilden, Mng. 
(Popular), 205. and St., New York 17. 
(Bi-M-25) Mystery and action with on 
woman interest; short stories 1500-4000; novelettes 10-12,000. 


jueen’s Mystery Magazine 570 Ave 
New York 22. (M-35) Stories of detection, and/or crime, and /or 
mystery. No supernatural stories per — although if a legiti- 
mate mystery, crime, or detective short story has supernatural 
or horror elements, O.K. lo » no angles edi- 
torially. “Ellery Queen.’ $200 up for average length original 
short story, Acc. Uses reprints, $75 up. 
us Detective Stories (Columbia Publications, Inc.-Doub'e 
Action Group), 241 Church St., New York 13. (Q-25) etessive 
erg stressing plot and characterization. Robt. Lowndes. 
-lc, Acc. 
F.B.1. Detective Stories (All Fiction Pield—Popular), 205 F. 
42nd St., New York 17. (Bi-M-25) Action stories of on 
agents in all branches of the government with emphasis 
plot. All lengths from 1000-12,000. Harry Widmer. Ic up, ae. 
15-Story Detective (Popular), 205 E. 42nd St., New York 17. 
(Bi-M-25) Every kind of detective, mystery and crime-adventure 
story with emphasis on woman = All lengths from 1000- 
12,000. Harry Widmer. ic up, Acc 
Five Detective Novels (Thrilling), “10 E. 40th St., New York 
16. (Bi-M-25) Reprints of novels not before used in maga- 


Complete Western Book Magazine (Stadium), 350 5th Ave. 

New. York 1, (Bi-M-25) Western novels 20,000-35,000. Robert 
an. c 

(Popular), 205 E, 42nd 8t., New 

wi stories 2000- 


Dime 

York 17. (M-25) human short 

5000; novelettes 9000-10,000; novels 15,000; emotional interest, 
den, Mng. George 


Murphy, Ed. rates. 4 
Double Action Western ( Columbia Publica Ine.—Double 


Action Group), 241 Church 8t., New York i. ait M20) Short 
stories 2000-5000; ae 15-20,000 (rates by agreement). Robert 


Exciting Western” (Thrilling), New York 16. 
(Bi-M-20) Western action-packed. sho! 1000-6000; novel- 
7000-10,000. Ned Collier. ic 
Western (Columbia Publications, 241 Church 
St., New York 13. (Bi-M-20) Overstocked novelettes. Uses 
short stories to 5.000; articles to 2,000. Stress 
and adult motivation. Robert W. Lowndes. ‘'%-lc, Acc. 
Fifteen Western Tales (Fictioneers, Inc.), 205 E. 42nd St 
New York 17. (Bi-M-25) Novelettes to 13,000; shorts, preferab'y 
with an unusual twist, 6000. Ejier Jakobsoon. ic up, Acc. 
Five Western Novels (Thrilling), 10 E. 40th 
a Reprint; small market for fresh story material. “Ned Collier 
Acc. 
-44 Western ye ge = E. 42nd St., New York 17. (Bi-M- 
25) Western short 4000-5000; 9000-15,000 


George Murphy, Acc. 
Frontier Stories (Fiction House), 130 W. ana st New York 
18. (Q-20) Western historical short stories 2500-9500; novelettes 
10,000-15,000; articles of covered-wagon days. Jerome Bixby 


Acc 

Giant Western (Thrilling), 10 E. 40th St., New York 16. (Bi- 
M-25) Western stories 1000-60,000. Well written cleverly done 
narratives of the Old West. Samuel Mines. Good rates, Acc. 


small market for stories to 6000. David X. 


cc. 
Giant Detective Magazine (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-25) Detective and mystery “ae 1000-60,000 


r. rates, Acc. 
G-Men Detective (Thrilling), 10 E. 40th St., New York 16. 
(Bi-. Glamorous, fast-action G-Men short stories 1000-' 
7000-8000; 20,000-word G-Man novel by arrangemen 


mid Manners. ie up, Acc. 

New Detecti Fi ne.), 205 E. 42nd St., New York 
(Bi-M-25) Detective action stories to 6500; novelettes to 
x Jakobsson 


rates, Acc 
tective, The (Thrilling), 10 E. 40th St., New York 
Fast-action detective, crime short stories 1000- 
novels by arrangement. Charles 8. Strong. 


seetar | Detective (Thrilling), 10 E. 40th St., New York 16. 
-M-20) Detective short — 1000-6000; novelettes, 7000- 
. David X. Manners. Ic, 
=x Stout Mystery Quarterly as, 119 W. 57th St., New 
k 19. (Q) Donald A. Wollheim. ic up, Acc. 
arab (B'ack Horse Press), 104 5th Ave., New York 11. (Bi- 
25) Well-paced, realistic novelettes, 18,000-30,000. 
William Rosen. 1} 

ashing Detective Stories columbia Publications, Inc.), 241 
rch St., New York 13. (Q-25) Same as Famous Detective 


jes. 
rilling Detective (Thrilling), 10 E. 40th St., New York 16. 
-M) Action-detective short stories 1000-6000; novelettes 7000- 
; movels 15-20,000. Charles S. Strong. ic » Acc. 
Triple Detective (Thrilling), 10 E. 40th St., New York 16. 
25) Three published detective —. 1. well-known writers, 
tive short stories to 6000. David X. Manners. lc up, Acc. 
shorts; novels by arrangement. 
‘omplete De' ve Books (Fiction House), 130 W. 42nd 
New York 18. (Bi-M-25) Reprint y. 
ve M Novels (Thrilling), 10 E. 40th St., New 
k 16. (Q-25) gg reprints; also few stories 1006-6000. 
les N. Heckelman. ic, Acc. 


NEW WRITERS NEEDED 


EARN UP TO $5.00 PER HOUR, SPARE TIME 
re-writing ideas in newspapers, magazines, books. 
ndid opportunity to “break into” fascinating writing 
id. May bring you up to $5.00 per hour, spare time. 
rience unnecessary—we teach you. Write for FREE de- 
ils, and how to get FREE Writer’s Market Guide! 
COMFORT WRITER’S SERVICE 
Dept. 13-N, 200 S. 7th St., St. Lowis 2, Mo. 


Wes (Thrilling), 16 E. 40th 
St., a, . York 16. (Lengths not known—a new magazine) 
nes. 


Samuel 
(Fiction House), 130 W. 42nd St., New 
York 18. (Q-20) ‘stories, ranch-and-range 
we 


locale, oman buying at present. Jack 
le up, 

asked Rider Western sane, 10 E. 40th St., Lane! York 
(Bi-M-20) Uses a 30,000-wo lead novel featuring the 
Masked Rider, written by anannelite an 8000-word novelette, 
several short stories not over 6000. Distinctly Old West, with 
no modern touches. Ned Collier. 1c up, Acc. 

New Western (Fictioneers. Inc.), 205 E. 42nd St., New York 
17. (Bi-M-25) Colorful Western action stories; shorts to 5000: 
novels and novelettes 8-12,000. Michael Tilden, Mng. Ed.; Leo 
Lucke, Ed. le up, Acc. 

Northwest (Fiction oe. 130 W. 42nd St., New York 18. 


aska, 
timber, fur trapping, ‘gold, silver’ mining; fishing, whaling; 


MANUSCRIPTS TYPED 


Promptly, efficiently on good quality Bond. Minor 
corrections is desired. Carbon copy, extra first and 
last pages. Mailed flat. 50c per thousand words. 
Book length novels given special consideration. 


JOHN C. GIBBS 
Union City, Tennessee 


4 
» “Your lesson in cutting and revising taught me ¢ 
> more than any other single experience | have had ¢ 
> in writing,” says Ruth Anne Korey to ‘ 
ADELE M. RIES 
7338 W. Everell Ave. Chicago 31, 
Her manuscript and coaching juvenile fic- 
> 


tion writing by mail ‘s by beginners and pro- 
fessionals. Write today for details. 


NON-PROFESSIONAL WRITERS 


whose stories are not selling 
need editorial revision of their 
scripts. Twenty years’ editorial 
experience qualifies me to give 
expert assistance with short 
stories and novels. | an helping 
other writers make sales—! can 
help YOU make sales! 


= EXTREMELY MODERATE RATES 
FREE READING AND REPORT 


iting for the Juvenile 
azines—and Writing Articles. 
MAITLAND LEROY OSBORNE 


LITERARY CONSULTANT i. 
4 23-A Green Street Wollaston 70, Mass. id 


er ee CC 
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Author & Journalist 


‘Western fiction; 
-14,000. Michae! i 
en, ng. 3 Lucke, Ed. 1c, Acc. 
Action Stories (Fiction House), 130 W. 42nd St., New York 
18, (Q-20) Fast stories of the West with good woman interes? 4 
3000-15,000; 1500, on occasion. Not buying at present. Jerome ‘ 
4 
zines; anners 
4 
5000 
; 
° 
& 
i 
i ¢ 
e i 
% 
iil 
on one short story it you men- 
bt tion Author & Journalist. Special {; 
courses in Writing Short Stories | 
O- ki 
= 
4 


rd story 
to 6000. Old West with no modern 


, Acc. 

Riders Western (Thrilling), 10 E. 40th St., 
bgt! Book-length novels on 4 
6000; velettes Ned Collier. Acc. 

Stories (Columbia Publications, -Double Ac- 
241 Church New York. Same re- 
es' 


ling), 10 E. 40th St., New York 
on assignment. Pioneer and 


New Yors 
stories 


action-; 
Book-length novel 


le Acc. 
Three Western Mowehs (Stadium), 350 5th Ave., New York 1 
(Bi-M-25) 1000-6000; novels 20,000-25,000. Robert 
h n Stories (Thrilling), 10 E. 40th St., New York 
Action W: novelettes, 1000- 
els 20,000; masculine, girl interest. Fanny Ellsworth. 
ce. 
ing Western ( ), 10 EB. 40th St., New York 16. 
Action-packed 1 rt 1000- 
velettes 8000-10,000; 10-15,000. Slight girl interest 
ble. Samuel Mines. Ic Acc. 
ple Western (Thrilling), 10 E * 40th St., New York 16. (Bi- 
M) Western short stories to 6000; published 
well-known "Western ‘writers. Ned Collier. lc up for shorts; by 
42nd St., New York 
in book 


arrangement for no Acc. 
Western (Fiction House), 130 W. 
MSS. which have appeared form, 
House), 130 W. 42nd &t., 
action and romance, 40,009- 


205 E. 
t magazine; in market 


. (Bi-M-20) 
short stories 

, Inc.—Double Action 
(Q-25) Same requirements 


a & Short Stories (Stadium), 350 Sth Ave., 
Short stories novels 20,000- 


O. Erisman. Acc 
hort Stories (Stadium), 350 Sth Ave., New York 1. 
000-9000 Robert O. 


tern Ac umbia 
241 Church St., New York. 
ble estern. 


Old 1860. best. Do x 
2c A... wertlnen 2c; verse 50c line; fillers, $3-$10; cartoons, 
Acc. Pirst serial rights only on stories and articles. 
SPORTS 
use), 130 W. 


(Fiction Hot 
stories 3-7000; 
story with collegi 
and novelettes. 


-American Foot! 
St., New York 18. (2-year 
10-16,000; novels 17-25,000. 
ground; 1 "welcome in novels 
O'Sullivan. lc 
ports ‘coltinbla Publications, Inc.), 241 Church St., New 
ow of sports; adult motivation ana 
1500-5000; novelettes 7000-9000. Robert 


“lc, Acc. 
(Street & ——.. 122 E. 42nd St., New York 
t only. Sam E. 


York 
Short stories to 4000; novels i0-20,000, all 
ith baseball theme. (Bought up for present.) Jack O'Sullivan. 


GAG WRITERS, CARTOONISTS, EMCEES, DISC 
: JOCKE KEYS, SHOULD R READ 

HARRY WILLIAM PYLE. 

» Seven thousand words of informative 
pointed 


Memphis 4, Tenn. 


writer. Dolla 
WILLIAM PYLE 
Angelus St. 


the thrill of romance thru this select club! 

letter. This c club is conducted on a high 

_— to help lonely, refi ble men andwomen 
nd compatible friends. confidential service . 


Vast EVAN MOORE: Box 968.4 1922.. 


Tanuary, 195] 


up, 
Bett Sports, (at (Stadium), 350 5th Ave., New 1. (Bi-M-25) 
to 20,000. Robert ©. Erisman. Acc. 
Sports 350 Sth Ave., 1. (Bi- 
M.-25) All lengths to Robert O. Erisman. ¥ 


SENTINEL PAGE-GAGE! (3 colors) 
of bottom page. Eliminates sloping 
Rasily attached to STANDARD machines (NOT portables’. 

5c—prepaid. 
WILLIAM R. LAKE - 
1650 Metropolitan Avenue 


Learn RELATIONS by Mail 
Pleasure! 


here's in a wonderful 
new field of writing. ery business and profession 
peeds Public Relations Counsel. No previous ——— 
necessary. Simplified homestudy course includes 
ed Public Relations Library, ta Lectures, 
Counsel 


GHOSTING — REVISION 
By Top Writers-Critics 


We maintain a staff of High-calibre 
Assistants —- among best in the literary 
field. 


HOW WE WORK WITH YOU 


We read, criticize (see below) Revise 
all types manuscripts; give instruction. 
On ghosting and heavy revision you al- 
low our writer an extra percentage of 
sales price, in addition to cash fee. We 
engage a “‘name” writer, thus vastly in- 
creasing prospect of a sale. 


RATES for criticism: 5Cc per 1000 
words; minimum, $2.50 per ms. Fees 
for other services — revision, ghosting, 
etc.—based on help needed. Please write 
details. Est. in Hollywood 10 years. 


Send for Circular 


H. D. BALLENGER 


1509 Crossrouds of the World, 102-A 
Hollywood 28, California. 


Mounted Police escapades. Romantic interest helprul in novers 
and novelettes. 3-25,000. Jack O'Sullivan. lc up, Acc. 
Popular Western (Thrilling), 10 E 40th St., New York 16. 
(Bi-M- -word novelettes on free-lance markets; 
10,000-w assignment; shor‘ 
4 stories touches. Samuel 
is i Every Typist NEEDS the new id 
tion| H 
qui 
16. (Bi-M-20) Book-length no 
frontier short stories 1-6000. Samuel Mines. ic, Acc. fa 2 
Star Western Magazine (Popular), 205 E. 42nd St., New York ses ry 
17. (Bi-M-26) Dramatic, emotional, colorful stories of the Oid i3 bad 
West, heavy girl interest, to 15,000. Michael Tilden, Mng. Ed.; Ei bo 
George Ed. ic up, Acc. i 
10 Story estern (Popular), 205 E. 42nd St., New York !7. ty ef 
(Bi-M-25) Dramatic human-interest Western short stories up 
to 4000; novelettes 9-11,000. Harry Widmer. ic up, Acc. 
Texas Rangers (Thrilling), 10 E. 40th St., New York 16. eornenauimaaconnesees 
(M-15) FPast-movi: es, Western law 
{ man’s viewpoint, by arrangement. Ft 
FREE information. PUBLIC RELATIONS INSTITUTE, 
333 No. Michigan Ave., Chicago 1, Ill. 
60,000. Jack O'Sullivan. ic, Acc. 
42nd St., New York 17. (Bi-M-25) x 
for fact fillers, 300-1500. Evere:t Ortner. 1c, Acc. 4 
West (Thrilling), 10 E. 40th St., > 4 
Book length novels arranged for on 4 
1000-6000. Ned Collier. 1c, Acc. 
Wes| 
Gro 
es| 
New York 1 
25,000. Ro 
Western ate 
(Bi-M-25) 
Zane Grey's Western Magazine, Racine, Wisc. (M-25) Articics % i 
on Old West, frontier era, 1000-5000; Old West short shorts & 
to 2500, short stories to 7500, very occasionally to 10,000; verse J, 
of the old or timeless West, 40-line max.; short fact items, 3, 
fillers of the Old West, 100-500; cartoons. Vigorous, honest = ee 
tion. stressi both action and character: colorful 3 is 
orts, 
4 
All Star Spor 
- > 
ine + 
by 
4 
No. 
| 
id 


Football (Thrilling), 10 E. 40th 8t., York 


Exciting 
(Ann.-25) 20,000-word lead novel, 10,000-word novelet severa. 
shorts not over 6000; covering amateur, professional, collegiate, 
etc. football. James Hendryx, Jr. ic, Acc. 
teen Sports Stories (Fictioneers, Inc.), 205 E. 42nd &t., 
— York 17. (Bi-M-25) sports stories of today to 
novelettes to — Submit 3-4 mos. of season. 
Euler za bobeson. le 
Fight Stories (Fiction “House), 130 W. 42nd St., New York 13. 
(Q-20) Fast stories of the ring 10,000-25,000. "Not buying at 
t. Jack O'Sullivan 


Acc. 
ioe W. 42nd St., New York 


(Fiction Howse), 670 5th Ave., New York 19. 
Same as for ar Football Magazine. 

E. 42nd New 17. (Bi-M- 
ine sports, slan' directly the 
5000- 6000: novelettes Submit 3 
mont of season. Some fact articles by sports celebri- 
ties. Ejler Jakobsson. ic, Acc. 

pular Football (Thrilling), 10 E. 40th St., New York 16. 

(Ann.-25) tui novel); shorts to 6000. James b. 
Jr 

ular Sports (Thrilling), 10 E. 40th ie New York 16. (Bi- 

word lead novel and about baseball or footbail 

ral “short stories not over 6000. James B. Hendryx, 


c up, Acc. 
Sport (Macfadden), 205 E. 42nd New York 17. (M-%) 
H -interest ty features ess headline stars in such 
football, baseball, 


sports as basketball, boxing, hockey, etc. 
Query with outline. Stories 2000-3000 words, minimum payment 
gossipy items for 'SPORTalk at $5 and $10, Acc. 


rl 
ey Sports Fiction (Columbia Pub., Inc.), 241 Church St., New 
of sports: adult moltivation and 


York 13. (Bi-M-20) All ¥ 
situations. Short stories -5000; novelettes 7000-9000. Rober! 
W. Lowndes. 
Sports (Popular), 205 E. 42nd St., New a 17. (Bi- 
ik M-25) Stories of headline slan directly in the rts 
field Shorts 5000-6500; novelettes 10-15,000. Stories should 
4 submitted three months ahead of ional by-line 


season. 
Ejler Jakobsson. ic up, 4 
241 Church St., New York 13. 
uirements as Super Sports. Robert 
Supe: ports (Columbia Pub., Inc.), 241 Church St., New 
Work 13. (Q-25) All types of sports; adult motivation and situ- 
ations. Short stories 1500-5000; novelettes 7000-9000. Robert W. 


10 E. 40th St., New York 16. 
ed. Shorts 


W. Lowndes. 


Acc. 
Thrilling Football (Thrilling), 


(Ann.-25) Gridiron stories, woman interest allow 
; ™* 1000-6000; novelettes 8000-10,000; short novels 15-25,000. James 
B. Hendryx, Jr. lc Acc. 
; Thrilling Sports (Thrilling), 10 E. 40th St., New York 16 
Three 8-10,000-word novelettes; several shorts under 


All types of sports stories wanted; odd sports especially 
¢. James B. Hendryx, Jr. 1c up, Acc. 


SUPERNATURAL—WEIRD—HORROR 
Tales, 9 Rockefeller Plaza, New York 20. (Bi-M-25) 
tural, bizarre, weird, short stories up ‘to 
; movelettes to 15,000; to 30 lines. D. Mcllwraith. 
verse 25c line, Pub. 


SCIENCE FICTION—FANTASY 
Stories (Ziff{-Davis), 366 Madison Ave., New York 
(M- 25) Science-fiction short stories 2000- 10,000: novels 10- 


114c-3c, Acc 
Merritt’s Fantasy lagazine. Reprint of Merritt stories 
Science Fiction (S. & S.), 122 E. 42nd St... New 
17. (M-25) Science short ries up to 8000, novelettes 


Jr. 2c up, 

tasy Reader Gun 119 W. 57th &t., York 19. 
Fantastic, weird, science-fiction stories. A reprint an- 
no market for original mss. Donald Wolheim. 
payment by arrangement. 

(All Fiction Pield-Popular), 205 E 
(Bi-M-25) Weird, science fiction, fantas - 
3000-10,000; novelettes .0- 


Madison Ave., New York 


‘an 
St., New York 17. 
fantastic-adventure short stories, 
verse. lary Gnaedinger. ‘c, 
tie Adventure (Ziff-Davis), 
Pseudo-scientific short’ 


i 17 ie 25) stories 2000-10,000, to 
4 fantasy, not straight science. Howard 
1e. 
tastic ‘No (New Publications, Inc.), 205 E. 42nd St., 
TYPING 
THE COPY CAT 


Electric Typewriter 25 years experience 
Manuscripts 40c per thousand words. Poetry Ic 
per line. Minor a in grammar, punc- 
tuation, spelling, etc., if desired. One carbon 
copy and extra first page free. Plus postage, 
please. 

Long-established phic Service 
Bertha Treben Comstock Jerome, Idaho 

P. O. Box 1166 


MANUSCRIPTS NEEDED 


A New Publication needs material of all 


types. Send at once for information. 


New York 17. 
Fantastic Story ing), 


fiction 


York. 
Curtis 
Future (Columbia Publications, 
York 13. Science fiction stories o! 
Novelettes 8000-12,000; 
Acc. 
Galaxy, 
novelettes, stories to 


d. 3c 
Gnome Stories (working 


(Bi-M-25) Same as Famous 
(Thrill 

(Q) Chie! ~ 
10,000. Sam 

ience Fiction (Spivak), 

(Bi-M) Science-fiction and fantasy, 

MSS to editorial 

3000; $100 for 3000-5000 


Book 
Varied inclu about 


$50 


Inc.), 241 
f all types, excl 


$10 up for new fantasy ‘Stories, 
Mitchell. 


stories to 


505 E. 14th St., New York 9. 3-part serials, 
occasional general 


Acc 
‘title only), 


20 Beekman St., New York. Stories 


Rates not known. 


Imagination (Greenleaf Pub. Co.), 


Fantastic 
10 E. 40th St., 
but market original 
cc. 


length; 
it serial rights only; reprints about half these 
(Fantasy Pub. Go. 8318-20 Avalon Bivd., Los 
ding 50-50 on 


“Ave., New 
up for reprints. 


Church S&t., 


uding fan 
Robert Lowndes. 


c/o Willey 
4000-6000. Phil 


1426 Fowler St., Evanston. 


Book 
Klass 


Tll. (Bi-M-35) Raymond A. Paimer. ic-3c, Acc. 
vel Science (Stadium), 350 5th Ave., New York 1. (Q) 
Science fiction. All lengths to 25,600. Robert O. Erisman. i- 


14gc, Acc 


Tm. 
3000-: 


18. 

worlds, 

planetary or futuristic Jerome Bixby. 
tartling 


Merwin, Jr. 
), 205 

(Bi-M-25) Science fiction novels, novelettes up to 15,090; 
shorts up tural background. 


17. 


Other Worlds (Clark Pub. Co.), 1144 Ashland Ave., Evanston 
(8- types science-fiction and fantasy stories, 


57th 8t., 
Do’ 


- Palmer. ilc-3c, Acc. 
World Adventures (Avon), 119 W. 
Science-adventure stories 2000-12,000. 


in 
t “(Fiction House), 130 W. 42nd St 
(Q-20) Imaginative short stories, 
4000-15, adventure feel. 


Stories (T! 40th St., 


Inc. E. 42nd 8&t., 


to 6000. No or superna’ 


Ejler Jakobsoon. ic up, 


Ten-Story Fantasy em 
(Bi-M) 
Donald A. Wollheim. ic, A 


Th 
16. 


119 W. 57th S8t., 
Fantasy, weird, science-fiction, 
cc. 

(Thrilling), 10 E. 40th S8t., 


Wonder Stories 
stories 


(Bi-M-25) Pseudo-scientific adventure 


short pseudo-science novels 15-20,000. Sam Merwin, Jr. 


New York 
novelettes, of 
Must 


lc Acc. 
16. 
Sam 

New York 


New York 19. 
1200-10,000; no articles. 


New York 
10,000; 
le up, 


New 
mald 


future 


Complete Science-Adventure Books, 130 W. 42nd St., New 
York 18. (Q) Reprint of science-fiction novels and short novels. 
Jerome Bixby. Ic, Acc. 
Wor! Beyond (Hillman), 535 5th Ave., 


and fantasy, all 
Knig 


17. 
Grace Brandeis. 


17. 
$100 for new stories to 5000; 
ts; Acc. 


WESTERN LOVE FICTIO) 


IN 
(Thrilling), 10 E. 40th St., 
mance 


( Av 
(Bi-M) Stories, woman’s 
le up, Acc. (No recent report.) 


Adult 
Damon 
for longer stories: 
New York 
man or woman 


e., New = 
1000-1) 


GHOSTWRITER 


Over twenty years experience in mending writ- 

| do not tell what to do. 
Reference women’s WHO‘’S 
WHO. Correspondence requires return post- 


ing for marketing. 
1 do it for you. 


age. 
2964 Aviation, A 


NEWELL 


Miami 33, Florida 


FORREST CARDELL 


WRITERS! Don’t guess—don’t waste your 
time and money, but let me sell your 
story, novel or article as | have done for 
my satisfied writers. My professional 


help and my daily trips to New York 
editors have made convincing sales. 


Let me —_* to you what | can do. My terms 

are reasonab 

Commission: T09. Fees: $2 on any script up 
5,000 words and 50c per M thereofter. 

Reasonable terms on books. Return postage 

with each script | need stories and 

articles with any t 


FORREST CARDELL 
Literary Agent and Consultant 
84-46 Jamaica Ave., Woodhaven N Y 21 


Author & Journalist 


ork 16 
nm Ave., 
New Yo ~12,000. 
About 3 Dana 
St., Ber cis Mc- 
Comas. 
2c over 
rates; Acc. 
Football Action (Fiction House) Fantasy 
Angeles 3. 
science fic’ 
on_ rates to be si 
Fan Lexi 
New 
| 
4 
Out of This 
York 
A. 
Pla) 
i 
le, 
lc for re 
i Golden West Romances 
ie 17. 16. Western action and 
= 30, viewpoint. Leo Margulies. 
a R. 
10-3 0,000: serials 30-100,000. Articles on recent science develop- 
a (Bi-M) 
thology 
S id 
p 
0.00) Acc > 4 
5 
: 
Le 
2 
¥ 
é The Rejection Slip 
1725 Toponga Bivd. Topanga, Calif. 
24 


St., New York 16. 
5000; novelettes 8000; 
32,000. well-authenticated fact 


Acc. 
42nd St., New York 
12,000. ‘Woman's viewpoint 


lc Acc. 
(Pop alex) "205 E. 42nd St., New York 17. 
love” short stories, Old West, woman’s 
-4000; novelettes 8000-10,000. Harry Wid- 


Romances (Columbia Pub., Inc.), 241 Church 
St., New York 13. (Q-25) Action stories of the Old West, with 
romantic element. Stress color characterization. 

stories to 5000; novelettes 8000 to 12,000. Robt. W 


Lowndes. Acc. 
Wes Roundup (New Publications, 205 E. 
Ry 17; 1847 So. Kelton Ave., Los Angeles 25. 
mm Western love stories 3000-10,000; verse. Irma 
(Thrilling), 


Western Romances 10 E. 40th St., New 
York 16. (Bi-M-20) Western action stories, cowboy ie ~~ 
girl-interest yarns with rodeo background, 1000-10,000. 
Ellsworth. lc up, Acc. 


ROMANTIC LOVE 

All-Story Love Magazine (Popular), 205 E. 42nd St., New York 

17. (Bi-M-25) Publishes one strong, dramatic novelette, which 
must be motivated by love, but can combine elements of mys' 

rt ries, verse. 


Romances 


Hause: 

plete Love (A ), 23 W. “New York 19. 
(Bi-M-15) Love shert stories, ‘novelettes, up to 10,000; courtship 
and Ware articles to 1000, — verse to 20 —. Rose 
Wyn. le up. Verse, 50c a slne, t buying at present. 
Exciting Love (Thrilling), E. Aoth St., New York 16. (Q- 
25) Lead novel, 25,000; ‘aust 1000-6600. Alex i 
Love Stories (Fictioneers, Inc.), 205 E. 42nd St., New 
. (Bi-M-25) — Novelettes up to 

10,000; — rts 3,500 to 5,000. Gra ic min., 
Gay Love Stories (Columbia Publications, “Inc.—Double ‘Action 
Group), 241 Church St., New York 13. (Bi . M-20) Third person 


love short stories. Marie A. Park. %%-1c, Acc. 

Ideai Love Stories (Columbia Inc.—Double Action 
Group), 2! Third person 
love Mari A 


241 Church S&t., (Q-25) 
cc. 
ik Magazine (Popular), 205 E “42nd St., New York 17. 
(Bicht-28) Glamorous, dramatic’ love stories, 3000-7000; novel- 
10,000; little verse. Louise Hauser. lc up, Acc. 
a ion (Ace Mags.), 23 W. 47th St., New York 19. (Bi- 
M-15) Plausible, well-written love short stories 2000-6500, strong- 
ly dramatic novelettes 7000-10, Romantic verse and articles. 
Rose lc up, verse 50c line, Acc: Not buying at present. 


PROFITABLE : SALES FOR WRITERS 
We can help you sell your stories, books, plays, arti- 
cles and poems to top-paying publications; radio, 
movie and television studios. 
High quality manuscript appraisal and editing—ot 
low rates. 


We specialize in beginners. 
AUTHORS’ AND PUBLISHERS’ SERVICE 
24-25 77th Street, Dept. AJ, Jackson Heights, N. Y. 


: 


THE DON ULSH AGENCY 
123-35 82nd, KEW GARDENS 15, N. Y. 
REPRESENTING THE FINEST 
CARTOONISTS IN AMERICA 


Complete service for professionals and beginners. 
Stamp brings detailed information. 


CRITICISMS — IDEAS — SALES 


A WORD TO THE SKEPTIC... . 


You think the Little Literary Press is sugar 
and spice; that it has lost itself in stuffed 
shirts and padded bustles . . . Literary Ama- 
teur says you’re wrong one time! 

For a 25-cent coin we'll send you a sample 
copy of our January (cradle) number—AND 
PROVE IT! 


LITERARY AMATEUR 


Morristown, Indiana 


Love 
York 17. 


(Ail-Fiction Field—Popuiar), 205 B. 42nd St., New 
(Bi-M-25) Glamorous love shorts up 


to 5000; novelettes to 18,000. Mary Gnaedinger. up, Acc. 


Short 
17. 
Loui 


(Goodman), 366 
17. (Bi-M) Love stories 1000-15,000, up to 
— recent 


tories (Fictioneers, Inc.), 205 E. 42nd St., New 
Romantic fiction 3000-10,000; some verse. 


yo Ave., New York 
5000 preferred. Grace 


New York 17 


(M-25) 
Hauser. ic 


lc up, Acc. (No recen! 
lew Love (Fictioneers, Inc.), 205 E. 42nd St., 


Tip for 
Hunt-and-Punch 


Imagination and two fin- 

gers can turn out a whale 
of a tale — but how does your finished 
manuscript look? If it’s fuzzy with errors 
and erasures it goes to market with a 
No around its neck! 

Give it a break... . There’s one paper 
just made for hunt-and-punch tactics — 
Eaton’s Corrasable Bond. ... this 
magic paper, an ordinary pencil eraser 
can wipe out whole paragraphs of mis- 
takes without amateurish smudges, 
gouges, blurs. Re-typing is clean and 
crisp; the whole MS has a Yes look. No 
wonder Eaton’s Corrasable is called-the 
“author’s bond”! 

But see for yourself! Your local station- 
er will demonstrate Corrasable’s magic 
qualities. Or send a dime and the coupon 
below for your own generous sample. 


CORRASABLE 


BOND 
Made only by 


EATON PAPER CORP., Dept. O, Pittsfield, Mass. 


Here is a dime. Please send me a 15-sheet 
sample of Corrasable Bond, 


Name 


Street 


City 


January, 195] 
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Ranch Romances (Thrilling), jo 
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novels 14,000; 4-part serials to 
{ material to 2500. Fanny Ellsw 
A Rangeland Love Stories (Pop 
17. Stories 2000-4000; 
: preferred. Harry Wid 
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'M-25) Realistic love short stories 4500-5000; novelettes 7-10,000. 
10 E. 40th St., New 16. (Q-25) 
ie love novels; ill look at ied synopsis. 
000-6000. 


novelettes 10,000; “6-line 


New York 19. 
“- tes, up to 10,000, romant.c 

lc up, verse 50c a line, Acc. 
, New York 
(Bi-M-20) Love short stories 1000-6000; lettes 8000- 
; movels 15,000; girl's viewpoint. Alex Samaiman. lc up. 


Today’s Stories (Columbia Pubs., Inc.), 241 Church St., 
New York ced (Bi-M-20) Short stories with strong love interest 
1000-4500; verse with love theme, 4-12 lines. Marie A. Park. 
Ace. 

TRUE 
“person stories. Dan 


350 Sth Ave, 
Merrin. (No 

350 Sth Ave. New 
stories Merrin. 


Pub. Co.), 295 Madison Ave 
t-person stories on serious love con 
or tuations with — everyday 
-8000; novels, 10,000-15,000. Florence J. Schetty. 3c up, ‘aos. 
( in 4 weeks.) 

(Magazine Management Co.), 350 Sth Ave.. 
(Q-15) First-person stories. Bessie Little. (No 


(Dell), =. a Ave., New York 16. (M-15) 

real-life short -8000; novelettes 9-12,000; 

short articles, “425-2000, dealing with parenthood, young mothers 

with small health and beauty 
problems. Articles carry by- lines. Hazel L. Berge. 4c, 

0,000 MSS contest opened Dec. 15, .) 


Romance (Magazine Management 
(Q-15) First-person stories. Dan ( recent 
Remances (Ideal), 295 Madison Ave., New York 17. 
romances, young heroines, 


Actual Romance ( 
New York 1. (Q-15) 
report.) 


-15) First-person with 

= emotional ems logically worked out, 1500-5000. Mrs. 

Ave., New York 17. (M-15) 

- stories articles 


6500; novelettes 10-15,000; 
viewpoint of both men and 
Sth Ave., New York 17. (M-15) 
“person short stories to 6500; novelettes 10-15,000; 
— fillers. Written from ‘viewpoint of both men and 
Romances pes W. 47th St., New York 
Dramatic 2500-6000; novelettes, 
00; young co — fillers, ‘300-1000; 
Mags.), 2 w. St., New York 19. (M-15) 
stories from real life. Shorts 3000-6000, 


Becrets (Ace 
matic first-person 


ettes 10,000; art articles on courtship, ity to 
——— verse to 20 lines. Rose Wyn. up, verse 
jessions, 1820 S. Michigan Ave., Chicago 16. (M-25) 

love ag Negro characters, 3000-5000. John 


New York 18. 

Contention (Haw Teflecting life today, and based on 
ems of love marriage, 3000 6000; 
ettes to 10,000; autobiographical stories, 2000- 
and first-person fact articles on moderr 
living. Inspirational, self help fillers; oa 16 lines. Walter 
~ Schmidt, Ed.; Wm. C. 5 Good rates, Acc. 
: Experience (Macfadden), 205 E. “aand St., New York 17. 
First-person true stories of emotional experiences in 


New York 


Fact detective stories, gg P 
dealing with crime. Hugh Sf Acc. 
Daring Detective et 67 18. 
(Bi-M-25) Fact detective stories on 
crime 300-1000. Joseph Piazza. 3c up; rts 5c. 
Ace; photos $5 each, 

us New 


‘amous Police C: 105 E. 35th St., 
Pact detective stories and_ pict 
Sth Ave. New York 


York. (Bi-M-25) 
Pub 
Detective (Dell), 


16. 


Fron ‘age 
(M-15) True stories of detective investigations, omg un- 
der official by-lines; strong mystery elemen ee" 


Stewart-Gordon. 3c to poten $5, 
(Hillman), th Ave., ue “York 
e stories, Hugh Layne. 249c 


Illustrated current crim 


ihotos Acc. 
Detective (Dell), 261 Sth Ave., New York 16. (M-15) 
stories of crime investigations under official by-line, 
stressing mystery, work. James 


4c; photos 
4 New York 16. Same requirements 
ting 


4c; 
535 
5000. 


. James 
Detective 


stories must have a preliminary 

out that crime does not pay. 

e 


crime cases, 
— by-lines 
photos $3. 


York 16. Current 


tive (Hillman), 535 5th Ave., New York 17. True 
illustrated crime stories 5000; official by-lines preferred but 
not imperative. Hugh Layne. P , Ace. 
Detective, 114 E. 32nd St., New York 16. Crime stories 
of especial vio - . For- 
eign stories O.K., ee they have all the other elements 
Ruth Beck. (No recent -) 


114 E. 32nd St., New York 16. Same re- 
Crime. 


t older 4000-6000 
one Hamilton Peck. 3c up; shorts 5c, Acc.; photos $5 
Ten Cc ( Publications, Inc.), 350 5th 
Ave., New York 1. (Q) articles on cases, witn 
and detective work 1500 to 5000. Official by- 
lines preferred. E up; 

ot 114 EB. 32nd St., New York 16. (M) Current or 
classic crime cases; by-lined by a ter 
or detective oon rates); series articl 3000 on crime 
ects; personality pieces, or profile on famous detectives 
and law-men; instructive crime detection icles; to fea- 
tures, fillers, cartoons, crime puzzles, games, etc. uth Beck 
True Crime St., W., Toronto 9, Ont., 

Canada. 


os True ive, crime sto 

without official by-line, 7000. Send for Hints 
Shuttleworth. 3c-5c; $4-$8, 5 

lice Cases (Fawcett), 67 W. 44th St., New York ~ 

(Bi-M-25) Detective stories to ; fillers 500-1500; 
Sam Schneider. Stories 3c up; fillers 5c, Acc. 

Uncensored tive ( ), 535 Sth Ave., re York 17. 
(M)  First-person sto by involved current 
crim icul Query 


of 
Ann to repoi 201 W. 52nd 8t., New 
$100; to writer, , according to editorial impast. ond York 19. (Bi-M) True-fact tabloids, 750-1000. Nils Larsen. $50 
sto. cc. (Extra for photos), Acc. (No recent report. 
Leve Stories ME gm mg 205 E. 42nd St., a York Women in Crime, 114 E. 32nd St., New York 16. Crime- 
(M-15) te stories. Brief stories, 1500 rds, $150 detective stories involving female criminals. of 
words, $17 “5000-6000 words, $250; 12, 000-14,000 words, violence. Stories involving models (Hollywood or _ theatrical 
Stuart. Acc. are nati pictures. ession-type 
Romance (Macfadden), 205 E. 42nd Sag mew York 17 stories and exposes. Ruth Beck. (No recent report.) 
; Short shorts $175, Acc. & & 
(Macfadden), 205 E. New (M. & GIVE YOUR STORY 
serials 7-10,000. Helen brilliance originality appeal 
Surprise-ending $100; short stories $250- ‘% I GIVE you: new power in ‘plotting; new joy and & 
$400-$450; double-lengths $600. ; serials skill in writing; dialog, transi- 
installment, Acc. “~~ tions, suspense, etc., and the “Pour 8’s of Story Suc- ¥, 
TRUE DETECTIVE cos.” 
True Fact Cases, 114 E. Sind St. New York 16. Prompt Service — any short-story 
Felice Detective for requirements. Ruth Beck. BAYARD 
Detective Cases cations, * 204 Raymond Rood Hartford Conn 
te and Good detectiv 1500. to 8000. 


WRITERS WANTED 


Canada needs stories, articles and books. You can write 
for this profitable market. Our home-study course gives 

personal instruction by a successful Canadian author. 
be hong us tell you how. Also manuscripts given careful re- 
vision at moderate rates. Our service govern- 
nent licensed. 


CANADIAN WRITERS’ SERVICE 
2904 West 28th Ave. Vancouver, Canada 
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POET RY BOOKS (cloth) $149.50 


free adve Easy terms. 
NOVELS 400 Sold at Retail. Pays for Printing 1000. 


Mailing lists on addressograph available. 10,000 
Book Accounts. National lishers for 15 years. 
wi us about any book. 

THE STORY BOOK PRESS 
We Own A Complete Plant 
1435 Second Ave. Box 7624 Dallas, Texes 


Author & Journalist 


( Mest True Fact, 114 E. 32nd St., ME 16. Confessiun- 
type material and great fact detective stories, with a little 
less emphasis on the sensational than required by Women 
in Crime and Smash Detective. Ruth Beck. 
Complete Detective Cases (Postal Publications, Inc.), 350 Stu | 
Romance (Fictioneers, Inc.), 205 E. 42nd St., New York 17. Ave., New York 1. (Q) Fact articles on crime cases with a 
(M-25) Modern stori unusual back- mystery and good detective work, 1500-5000. Official by- 
grounds, 4500-6000; verse. Peggy lines preferred. Robert E. Levee. 2c up; photos, $3. Acc. 
Graves._ic Acc. Crime Detective (Hillman), 535 Sth Ave., New York 17. (M) 
(Bi- 
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Not 
16. 
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} 
up, 
Insi 
e Man True 
York 1. -25) First-person if 
Stew: 
Line-Up, 114 E. 32nd 
as Police Detective, onl: 
editorial paragraph po 
(No recent report.) 
National Detective Cases ( 
Ave., New York 1 (Q) Fac 
recent report mystery and good detective 
preferred. Robert E. Levee. - 
Official Detective, 400 N. Br 
(M-25) True detective crime-detection 
tos. H. A. Keller. 24 ‘ 
Police Detective, 1 
true crime stories 
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report.| 
‘ Special Detective, 
§ 5004 quirements as True 
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LOOKING BACK 
(Continued from Page 13) 


budget I am apt to write at any time during 
the day or night. When I have something to 
write, nothing will keep me away from the type- 
writer; when I have nothing to write, sitting 
looking at a typewriter would be a waste of 
time. Writing is not work for me. I enjoy it and 
get a vast thrill out of it. 

Between books I often go into a blue funk 
because I have a feeling I'll never get another 
idea for a story. My mind is empty and without 
the shadow of a thought. But the ideas always 
come and I am off again. Sometimes a book idea 
will stick in my head for several years before 1 
discover a way to use it. 

If you are just starting, I am sure you may 
expect much disappointment, some heartbreak, 
and a lot of discouragement, all mixed up with 
the joy of having created something, the unex- 
pected check which comes when you are ready 
to quit, the letter saying a long forgotten book 
is being reprinted by Pocket Books, Inc., and 
that the guaranteed advance will be $1000. As 
I write this there is a check lying on my desk. 
It is for the French rights to a book published 
here in 1936. There will be such unexpected 
and pleasant surprises. And there will always be 
the jackpot, the book club, the sale to Holly- 
wood. It’s a pretty good life, if you can take a 
beating. And you'll stick, of course, if you are 
really a writer. 

— Ab] — 


NEW BOOKS 


Punctuation: A Practical Method Based on Mean- 
ing by Robert Brittain. College Outline Series, 
Barnes & Noble, Inc. 75 cents. 

To the student of grammar (I use the phrase 
advisedly) , Brittain’s Punctuation is a refreshing 


j 


ARE YOU A SELLING WRITER? 
If not, my Coaching Pilon will get you started. 
Cost low and results thrillingly satisfactory. Write 
for info and free talent quiz. My book, MODERN 
WRITERS, now selling for $3.00. 

MARY KAY TENNISON 
Agent & Counsellor 
16604 S. Berendo Ave., Gardena, Calif. 


SELL IN THREE MONTHS 

OR MONEY BACK 

IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES . . . 
AND SELL WITHIN THREE MONTHS. 


In past years | have sold some 3000-3500 

stories ...articles.. serials ... series. 

Now I’m teaching it. 

ALSO CRITICISM AND COLLABORATION 
Write for Terms and FREE pamph' 
“Fundementols of Juvenile Writing” 


Juvenile Books Menuscript Criticism a Specialty 
WILL HERMAN 
Room 328 
7016 Euclid Ave. Cleveland 3, Ohio 


January, 1951 


Writers! 


FOR YOUR STORIES! 
Enter the 


Modern Romances 
STORY CONTEST 


Get paid for your manuscripts at the 
regular rates and the same time be 
eligible for a big cash bonus if you 
are one of the TEN WINNERS. 


MODERN ROMANCES IS LOOKING 
SPECIFICALLY FOR THREE TYPES 
OF STORIES: 


1. The problem type story, the emotionally 
told story with heart tug and real sincerity, 
based on a situation that is both credible 
and intensely human. 


2. The more sensational type of story that 
holds the same interest for the reader as 
the tabloid type newspaper. Watch for 
events that represent today’s problems, 
particularly as they relate to young people 
and young married couples. 


The story with strong inspirational appeal 
—the story of the person who has sur- 
mounted great difficulties and become a 
finer person thereby. 


DON’T DELAY... . the Contest opens 
Dec. 15, 1950 and closes midnight March 15, 


1951. 
For complete details on this $10,000 cash 
contest write: 
Story Contest Editor 
Modern Romances 
Box 125, Murray Hill Station 
New York 16, New York 
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and intelligent revamping of the functional ap- 
proach to the placing of commas, semicolons, 
etc. “Grammarians,” he says, “have made the 
rules with which they have burdened us, not by 
divine inspiration as to what ought to be, but 
by careful observation of what is.” 

“Therefore,” Dr. Brittain promises us, “this 
book will not give you any rules at all for the 
use of a particular mark. Instead, it will acne 
what each mark of punctuation means. cS 
from here on, students of grammar will have no 
difficulty a his explanation for the use 
of, for example, a “pair of commas.” At the 
risk of being called pedantic, I would venture, 
however, that until the reader can recognize and 
call by name subjects, predicates, and modifiers, 
he will simply be aware of the pain of faulty 
sentence structure (the cause of hit-or-miss punc- 
tuation) without having the faintest idea of a 
cure. H. C. 


How to Secure Copyright: The Law of Literary 
Property by Richard Wincor. Oceana Publica- 
tions. $1.00. 

A good job of coger copyright law in 
non-technical language. A. 


Books reviewed and other writers’ books may 
be ordered from the Book Department, Author 
& Journalist, Denver 10, Colorado. 


WRITE FOR THE JUVENILES 


Begin cot the beginning and end up selling. The most 
comprehensive course of its kind on the market, cov- 
ering every phase of story and article writing for tots 
to teens. Learn the step-by-step procedure from one 
whose work is appearing currently in juvenile publi- 
cations. Not a “tell how” but a SHOW HOW course. 
Personal criticism included. Write for particulars. 


MARJORIE M. DAVIDSON 
P. O. Box 104 Laceyville, Penna. 


LITERARY AGENTS FOR 30 YEARS 
We sell books, short stories, articles, plays, radio 
scripts. Verse also considered. Editing, revision, 
criticism. Beginners welcomed. Personal represen- 
tation for established authors. Write for informa- 
tion and references. 

ANITA DIAMANT 
The WRITERS’ WORKSHOP, Inc. 
280 Madison Ave., at 40th St. New York 16, N.Y. 


PROMPT TYPING SERVICE 
Novels, Stories, Books, Plays, Radio, Poems 
EDITORS appreciate and BUY readily manuscripts 
with flawless spelling, punctuation ond 


"Excellent 20 Ib. bond, Carbon copy. 50c per 1000 words. 


Reenforced envelopes cartons used in shipping. 
NOVELS beautifully tailored to present the most inviting 


MARIE ADAMS 
St. Paul 3, Minnesota 


REMEMBER THE NAME 
MILDRED |. REID 
REMEMBER MY NEW NOVEL—“THE DEVIL’S HANDMAIDENS.” 
Por proof that I can practice what I teach by mail. 
SEVEN BOOKS 


1—WRITERS: HERE'S HOW! (Basic $1.00 
2—WRITERS: HELP YOURSELVES! (Formulas)............ 2.00 
3—WRITERS: LET’S PLOT! (Plots for 2.50 
4—WRITERS: MAKE Ss ! (Advani Technique)...... 2.00 
WRITERS: TRY SHORT SHORTS (8 types explained).. 3.00 
6—WRITERS: LEARN TO EARN! (New approach to writing) Ped 
7—The Devil's dens (Life and love in 1692)........ 3.00 
MILDRED |. REID, Dund Rd., Northbrook, Illinois 


Know the difference between 


ARCHAIC—RARE—OBSOLETE—OLD? 


Enrich your word knowledge with John Baker 
Opdycke’s NEW word book. Make your words 
say what they mean—and mean what they say! 


THE OPDYCKE 


LEXICON 


of word selection 


Illustrative Studies in Dictional 
Precision for Speakers & Writers 
MORE THAN A BOOK OF SYNONYMS— 
MORE THAN A DICTIONARY! 
This new word book compares and differenti- 
ates about 6000 of the most colorful and 
most misused words in the English language. 
These words are shown at work in practical 
live-model examples — a lively treatment 
which includes something about the origin of 
each word, its history, evolution, ‘‘somersaults’’ 
in meaning, if any, as well as thumbnail bits 
of the word’s genealogy and family gossip— 
all of which impresses the meaning of each 
word unforgettably on your mind. Invaluable 
to writers, THE OPDYCKE LEXICON can help 
you 
@ expand your vocabulary by means of sug- 
gested alternatives 
© get all there is out of a word and its near 
synonyms 
@ become a practical wordologist 
Introduced by a remarkably informative essay 
on the formation and growth of the English 
language, this lexicon is the work of a man 
who is famous for 27 other popular books 
about words or the English language. Of these 
bocks Henry Seidel Canby says: 


“\ have used with great 
personal satisfaction and 
good results his impor- 
tant books on the usages 
of good English. | know 
of no scholar or teacher 
whose work in this di- 
rection has been more 
effective for American 
students and writers.’’ 


512 pages, 53%4 x 8%, $5.00 


EXAMINE IT 10 DAYS FREE 
FUNK & WAGNALLS 
153 East 24th Street, N 10, 

Please send me THE OPDYCKE LEXICON for 10 
days’ free examination, after which |! agree to 
remit $5.00 plus postage, or return the book post- 
paid. (We pay postage on orders with remittance. 
same return privilege.) 


City 
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WHAT THE EDITORS WANT NOW 


First issue of a new quarterly literary magazine, 
A.D., has appeared from 136-08 Roosevelt Ave., 
Flushing, N. Y. The editors are David Marshall, 
Anne Fremantle, and Demetrius Manousos. The 
magazine has a somewhat spiritual slant to the lit- 
erary material needed. 

The announcement of A.D. indicates, ‘“Hard- 
hitting, live fiction is needed to counteract the 
negativism and pessimism of our times, and pre- 
sent the positive, real, and spiritual in a virile 
manner. High quality is essential, and writers are 
advised to study the magazine carefully before 
submitting scripts. Payment will be arranged 
with authors.” 

— Ae] — 

The poetry magazine Glass Hill has stopped 

publication after its fifth issue. 
— Av] — 

Highlights of our recent quarterly survey of 
markets: 

Rates: We note with regret that almost all the 
pulps of Columbia Publications have reduced bot- 
tom rate from Ic to ac. 

Street & Smith: All magazines in this chain are 
now edited from 122 E. 42nd St., New York 17. 
This includes Astounding Science Fiction, which 
for some time used an Elizabeth, N. J., address. 
Other S&S magazines are Charm, Living for Young 
Homemakers, All Star Sports, and Mademoiselle. 

Thrilling: In the long list of pulps from the 
Thrilling chain, individual magazines are now 
carrying the names of individual editors rather 
than the name of Leo Margulies as editorial di- 
rector. James B. Hendryx, Jr., edits Thrilling 
Sports, Popular Sports, and the other sports 
magazines of the group; David X. Manners 
edits G-Men Detective, Giant Detective, Five De- 
tective Novels, Black Book Detective, Popular 
Detective, Triple Detective; Samuel Mines edits 
Popular Western, Texas Rangers, Giant Western, 
Rio Kid Western, Hopalong Cassidy's Western 
Magazine, Thrilling Western; Ned Collier edits 
other westerns in the chain, including Range 
Riders Western, Exciting Western, Masked Rid- 
er Western, Five Western Novels, Triple Western, 
West; Fanny Ellsworth handles Western Rodeo 
Romances and Thrilling Ranch Stories as well as 
Ranch Romances, recently purchased for the 
Thrilling group; Alex Samalman edits the love 
pulps, including Popular Love; Exciting Love, 
Thrilling Love; Sam Merwin, Jr., edits the fan- 
tasy magazines, including Thrilling Wonder Stor- 
ies, Startling Stories, and Fantastic Story Quarter- 
ly; Charles N. Heckelmann handles Two Detec- 
tive Mystery Novels; Charles S. Strong is super- 
vising editior for the entire group and also edits 
Thrilling Detective and Phantom Detective. 

Imagination: This fantasy magazine has been 
sold to Greenleaf Publishing Co., 1426 Fowler 
St., Evanston, Ill. Beatrice Mahaffey is managing 
editor. 

Fantasy Magazines: This group of magazines 
continues to boom. Besides the sale of Imagina- 
tion, listed above, and the notice of the new Mar- 
vel Science Stories in last month’s column, we note 
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this month that Avon has added a new maga- 
zine, Ten-Story Fantasy, with Donald Wollhelm as 
editor at 119 W. 57th St., New York 19; and that 
another of the high-paying markets, Galaxy Sci- 
ence Fiction, is edited by H. L. Gold at 505 E. 
14th St., New York 9. Needs are indicated in the 
impressive list of science-fiction and fantasy maga- 
zines carried in the quarterly market list. Mr. 
Gold is also reported in the market for novels to 
be issued separately by Galaxy. 

Ace Magazines: Rose Wyn is now buying only 
for her two confessions, Revealing Romances and 
Secrets; no material is needed for Love Fiction, 
Ten-Story Love, and Complete Love. Address is 
23 W. 47th St., New York 19. 

— Av] — 

“John D. Stanard News Service, P. O. Drawer 
1566-J, Chattanooga 1, Tennessee, now in its 2Ist 
year of service to editors in the trade journal 
and house organ fields, has the following needs 
and will give personal replies to all A&J readers 
who enclose a stamped-addressed envelope (No. 
9 size, available at all post offices for 4c) and 
comply with the requirements listed under each 
need: 

(1) Writers who own inexpensive cameras, with 
flash attachment, who can make informal, flash- 
shots of subjects assigned. Submit 3-6 prints (as 
varied as possible) to show ability. Prints will be 
returned with reply. If assignments are placed 
rates paid will be $2.00 for 5x7 prints, ordered af- 
ter contact prints, “shot” as assigned, are inspected. 


(2) Writers who own 4x5 press type cameras! © 


Same sample requirements as No. 1. After in- 
specting contact prints, made as instructed, $3-$4 
(based on news value) will be paid for 8x10 — 
prints. 

(3) Inexperienced writers who feel qualified to 7 
get accurate answers to 3-6 questions supplied. ~ 
Other than writing down the answers secured, no 7 


writing ability is required. Pavment for this ser- ~ 


vice will never be less than $2.00 . . . more when © 


merited. 


(4) Writers who will supply newspaper clip- 7 


pings .. . on subiects to be given in our reply... 7 
from papers in their area alone. Payment by ar- 7 
rangement. 

No reply will be given unless stamped addressed © 
envelope (with enough postage to allow for return © 
of any data. pix, etc.. sent us and our reply\ is™ 
enclosed. and post cards cannot bring the data 
we require. It would be helpful, if information” 
concerning background; types of writing sold, etc., 
were also sent. Frankly, we are not interested in 
poems, household hints, etc.”—John D. Stanard, 
Executive Editor. 

Macfadden: This chain has dropped Good Cook- 
ing from its list of active titles. 

Ziff-Davis: On Nov. 15, the Ziff-Davis Fiction 
Group moved its offices from Chicago to 366 
Madison Ave., New York 17. Mammoth Western 
has been suspended, leaving only Fantastic Ad- 
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venture and Amazing Stories edited by Howard 
Browne at the new address. 

Popular: At this chain, 205 E. 42nd St, New 
York 17, several of the magazines have been 
changed from monthly to bi-monthly publication. 
Fifteen Mystery Stories has been dropped. Leo 
Lucke has replaced Bruce Cassidy as editor of 
Big Book Western. 

— de — 

A prospectus for a new literary magazine, Lit- 
erary Amateur, is available from the publication's 
office, Morristown, Ind. ‘The prospectus indicates 
that the magazine will use stories, poems, ar- 
ticles, and short material, with some payment in 
prizes. 

—dA&j— 

During the early months of 1951 Alan Swallow, 
with necessary staff from the University of Denver 
and from the d4éJ office, will journey from Den- 
ver to various Colorado cities to hold “week-end 
writers’ conferences” for those who wish to attend. 
The conferences, held in joint sponsorship of the 
University of Denver and local writers clubs or 
individual writers, will feature discussions of writ- 
ing problems and manuscript consultation. Inter- 
ested writers or writers’ groups not contacted as 
yet may write concerning this program to Dr. 
Alan Swallow, University of Denver, Denver 10. 

The CARE-UNESCO Book Fund for purchase 
of American books for needy schools and libraries 
er the world, has been extended to include a 
ildren’s book fund. Contributions may be sent 
the Children’s Book Fund, CARE, 20 Broad 
.. New York 5. 


Detectwe: The Magazine of True Crime Stories 
a new quarterly edited by Edward D. Radin, 
0 Lexington Ave., New York 22. Need is for 
ie crime stories, both reprint and original, 2000 
7500 words. Mr. Radin is interested in cases 
ith some unusual element, lifting them out of 
e ordinary; good writing and good characteriza- 
n are essential. Payment is on acceptance at 
tes not announced. 
— Ag] — 
The 45-year-old Gardener's Chronicle of Ameri- 
has been sold, and the new owners have re- 
amed the magazine Garden and the Gardener's 
hronicle. The new format is digest size, running 
2 pages per issue. A full statement of needs, 
essing accurate reporting of garden experience 
much as writing expertness, may be secured 
om the magazine office, 432 4th Ave., New York 
Payment is 1 cent per word, with extra for 
10tos and drawings when used; lengths run 200 
500 for short material and 1000 for the longer 
atures with charts and illustrations. 
— Ae] — 
Conrad P. Harness, director of public relations 
for the National Association of Home Builders, 
1028 Connecticut Ave.. N. W.. Washington 6, D. 
C., suggests that free-lance writers may find much 
—,. feature material in the housing industry. 
Mr. Harness has leads on material which he says 
he will be glad to pass on to free-lance writers. 
— — 
Pathtiender News Magazine, 1323 M St, N.W., 
Washington, D. C., has sent us a call tor material 
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for its World humor section. The feature is de- 
signed to show what the rest of the world is laugh- 
ing at. “If you run across a good quip, anecdote, 
cartoon, press comment, or joke, send it to Path- 
finder. We will pay $5.00 for every one we use. 
Please include the following information: (1) 
Name of newspaper or publication; (2) city and 
country of publication; (3) complete translation. 
Mail or telephone above information, along with 
your name and address, to Roy Hoopes, Associate 
Editor.” 
— 

“This month we are publishing a new combina- 
tion magazine and catalogue, with 75 per cent 
devoted to the magazine section. It will contain 
articles directed at the general consumer, giving 
him and her tips on correct buying. It will be 
called The Buy-Rite Buying Guide. Articles may 
be personal buying experiences, personal schedules 
and the like, done in a fairly intimate style, and 
illustrated where possible. Rate of payment will 
be I cent per word, and $4 for photos. Our edi- 


PUBLISHERS PLEASE! 
Here is a Valuable Work of Reference 
For You! 


INDIAN 


BOOKTRADE & LIBRARY 
DIRECTORY 1950 


Contains complete, classified and up- 
to-date addresses of Publishers, Book- 
sellers, Printers and Libraries in India, 
Burma, Ceylon and Pakistan, includ- 
ing a list of the Universities, Colleges, 
High Schools and Journals in these 
countries. 


Price Per Copy Rs. 65/- Post Free. 
Foreign: £5 or Dollars 14.0 payable 


in advance. 


for 
RATES OF ADVERTISEMENT 
PLEASE APPLY TO THE MANAGER 


NEW BOOK SOCIETY OF INDIA 


PUBLISHERS, POST BOX 250, NEW DEHLI 
(Cables: BOOKLOVERS) (Codes: BeNTi-Y’S) 


Author & Journalist 


£ 

“i 

4 
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torial offices are located at 41-44 27th St. Long and we would welcome any correspondence with 
Island City, N. Y.” Robert J. Kelder, Editor. authors.” ae 


= AOL The poetry quarterly The Hippocrene is being 

Women’s Specialty Shop, 1311 Widener Bldg., revived this month. Address, P. O. Box 568, Del- 
Philadelphia 7, indicates a need for correspond- ray Beach, Fla. 
ents. The editor writes, ‘““The name of the publi- — AvJ— 
cation—with its sub-title, “A Smallwares and Ac- A new fiction magazine, Suspense, has been an- 
cessories Publication”—expresses the type of ma- nounced by the Farrell Publishing Corp., 420 Lex- 
terial we need. Correspondents may write us for ington Ave., New York 17. Theodore Irwin is 
instructions. We shall cooperate as closely as editorial director. The magazine desires stories of 
possible with them and shall make some perma- powerful suspense, similar to the material in the 
nent appointments.” “Suspense” radio and TV programs. All types of 

— AgJ— stories except sweet romance are suitable—provid- 

From Antioch Radio Workshop, Antioch Col- ed reader 
lege, Yellow Springs, Ohio: “The Radio Work- Us tenseness continues 
shop at Antioch College consists of students who 
are interested in all phases of radio production. g 
Each year the students direct, produce, and ap- WE'LL PAY YOU $2 
pear in radio plays. Our broadcasts are unspon- You, you qe? YOUR 
sored and strictly for educational purposes, orig- BACK if George Williems’ amazing new 
inating from the independent station, WJEL, FORMULA FOR WESTERNS 
Springfield, Ohio. ‘The Workshop is now solicit- MONEY, drop 
ing scripts on a non-royalty basis. ‘They should tae. 
be half-hour shows, with six or more people, 
preferably evenly divided among men and wom- of antag KING 
en. All phases of dramatic shows are acceptable 
to us. Full credit is given if programmed, and, of 
course, all rights are reserved by the authors. We there to die ideas, List 136 markets 
offer several services to authors submitting scripts requirements Limited printing at this price Hurry'| SO¢ 
to us: reader-criticism by members of the Work- OR—Get Both Books For Only $1.25! 
shop, and a survey of audience reaction following CLOVER PUBLISHING COMPANY 
the broadcast. We would appreciate it if you Dept. A-13, Broadway at 11th, Santa Monica, Calif. 
would pass this information on to your readers, @ 


THESE EXCITING TEXTS CAN BRING YOU CHECKS 
AND BYLINES IN 1951 


If you didn’t sell at least half of what you wrote last year you need these texts by Ronald 
J. Cooke. If you are serious about writing then these texts will get you into print. These 
excerpts from letters prove it! “Sold $50 worth of trade material after studying your 
book on trade writing. Mrs. R. N. (N.Y.) ‘Your texts are veritable gems—especially the 
one on writing and plotting. R. E. (Windsor, Ont.).”’ 


“Plotting and Writing Pocket Novels” No. 1, $1. ~ to get his or her share of the hundreds of small checks 
While this work covers the new profitable pocket novel which editors send out daily for filler material. House- 
field, the helpful facts it contains will give you a new wives and other part-time workers will find this field 
insight on the writing of short stories too. You'll never interesting and profitable. The section on news tells 
again say, “| can’t plot’ or that you don’t know how how to become a rural correspondent for out-of-town 
to bring your characters to life. You'll also learn how dailies. Explains how to get a part-time reporter's job 
to use the five senses to make your stories vitally and how to handle assignments. You'll discover that 
alive. This text contains examples from three of Mr. this text is a gold-mine of information. 
Cooke’s novels. Here is a text that will change your “Taking and Selling Photographs” No. 4, $1. 
entire conception of fiction writing and help you get Many non-fiction writers find that a camera is as 
into print quickly, easily and profitably. necessary a tool as a typewriter. This text will help 
“Writing Popular Non-Fiction’ No. 2, $1. you get the kind of pictures editors want. Does not 
Readers say that this is the most valuable text on non- cover dark-room technique. !t shows in detail how to 
fiction writing that they have ever read. The text use an inexpensive camera to get good results. Ex- 
shows you how to find article ideas, how to write them plains how to re-sell photos. A most valuable tool to 
and how to sell them to editors. It explains why one the writer who wants to add $25 to $100 a month to 
article sells and another which seems equally good is his writing income. 

rejected. Contains published work showing how ideas “Writing for the Trade Journals’ No. 5, $1. 

were developed, written and sold. There are examples More than 2500 trade journal editors pay Ic to 3c a 
of good leads and poor leads which show how you can word and buy hundreds of articles a month. This 50 
write irresistable tirst paragraphs. This text is very page book has 18 big chapters which cover every 
definitely a ‘must’ for the non-fiction writer who wants phase of this fascinating field. 

to make more sales. “Canadian Market Folio” No. 6, 50c. 

“Writing News and Fillers” No. 3, $1. Contains the best markets in Canada—here is an ex- 
The section on fillers is for the new writer who wants cellent field tor U.S. writers. 


FREE! Order the entire set of 5 texts at $5 and we'll include the Market Folio free. We 
ship all orders by return mail. Remit by cash, M.O. or cheque. 


THE NON-FICTION PRESS (DEPT. B) BEAUREPAIRE, QUE. CANADA. 


lease ship me texts Number |, 2, 3, 4, 5, 6 aft eacn. 
Pi N 3, 45 $1 
oO Ship me the set of five texts at $5 and FREE Market Folio. We pay post. 
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Story lengths are 2,000 to 4,000 words, 8,000 words 
for novelettes. Filler material is needed in keep- 
ing with the theme of the magazine. 

The Farrell Publishing Corp. also needs novels, 
either original or for reprint, which can be issued 
in pocket-book form under the imprint Suspense. 
Originals should be 50,000 to 60,000 words; re- 
prints should be suitable for cutting to that length. 
Standard rates in the 25-cent book field will be 

aid. 
r Material published in the magazine or in book 
form under the Suspense imprint will be consid- 
ered for possible dramatization for the Suspense 
radio and TV programs. 


Radio-7V 
MARKETS 


EAST COAST 


BRUCE STRASSER 

As you probably know, things are happening 
in the TV writer’s field which promise a bright 
future in this new medium. First of all, the 
Authors League of America has set a minimum 
fee for free-lance TV writers. The Guilds are 
demanding $300 to $750 for general scripts on 
sustaining programs, $450 to $1,125 for com- 
mercial programs, and $300 for commercial 
sketches and songs. Of course no contracts have 
been signed yet, but it will only be a matter 
of time before the networks will be paying that 
kind of money to TV scripters. Also among the 
demands is the stipulation that writers are no! 
to be requested to write on a speculative basis. 
' If this goes through it will be a big step in the 

direction of $25,000 per year income for TV 
writers—according to Variety. 

The usual fall personnel changes at the net- 
work offices have changed the formats of sonic 
shows, canceled others, and made it necessary 
for the writer to get used to some new editors. 
Phil Minis is the new script editor for THE 
CLOCK and LIGHTS OUT at the Herbert 
Swope, Jr., office, NBC, 30 Rockefeller Pl., NYC. 
He says their budget ties them down to one 
rajor and two minor sets, so keep those plots 
simple. He'll pay up to $400 for an original 
$200 for adaptation. THE LUX VIDEO THE. 
_ATER is now on CBS on Monday evenings 8.00 
to 8:30. The format is similar to their successful 
radio series and scripts should be sent to Arthur 
Heineman at CBS, 485 Madison Ave., NYC. 
| THE PRUDENTIAL FAMILY THEATER, 
CBS-TV, uses one hour scripts. The producei 
director is Donald Davis. Scrints will get to him 
through Arthur Heineman. ARMSTRONG 
CIRCLE THEATER, NBC-TV, Tuesdays, 9:30- 
10:00, wants a 25 minute, human interest story. 
No psychological drama, no fantasy, no crime. 
Send scripts to producer Hudson Fausett, NBC, 
above. 

Did you ever wonder what happens to your 
script when it reaches a TV station? You're right, 
it is something similar to the precedure a story 
goes through at a magazine. But in particular, 
your script may disqualify itself immediately and 
start the trip home by return mail. So check the 


following points before you waste time and post- 
age: 

1. Is your release form enclosed, properly 
signed and titled? Some editors use this as an 
easy way of getting rid of some of the piled up 
scripts on their desks. It’s easier to put a script 
in a return envelope than to write a letter re- 
questing a release. 

2. Are there too many characters, or too many 
sets? TV shows operate on a budget, a low bud- 
get, and if your script looks expensive to pro- 
duce, it won’t even be read. Keep it to one 
major and two minor sets, no more than six 
major characters. 

3. Is the script the right length? A_twenty- 
page script can’t stretch to a half-hour show no 
matter how good the story is. Neither can a 
100-page story be crammed into an hour. Time 
your script before writing the last draft. It will 
save you disappointment later. Then, put the 
time on the title page, to the minute. 

4. Make a professional-looking script. At least 
one major network gets so many scripts per day 
that it farms them out to readers. After passing 
the first reader, it goes to another, and then to 
the editor, who channels it to specific producers. 
If your script looks like you’ve sold many before, 
it can often bluff its way past the first readers 
and be judged by the editor. It also is a good 
idea to mention that you’ve sold before. 

ABOVE ALL .. . write what TV is showing, 
not what you think it should be showing. The 
fare on the channels is pretty poor, everyone 
agrees, but the sponsors are not looking to up- 
lift mankind, just amuse it. Literature will have 
its place on TV, as elsewhere, but right now it 
won't sell except to one or two shows. 


New Training Method 
makes SELLING 


EASIER...MORE SURE 


The CREATIVE ABILITY DEVEL- 
OPER starts with you, your equip- 
ment, your psychology, your own way 
of expression. Through a wonderful, 
new series of daily reports, charts, 
tests and unique methods, you quickly 
learn to write salable stories, articles, 
plays, poems. 

This new is excitingly dif- 
ferent and more effective...No tedi- 
ous assignments...no cut-and-dried 
lessons...no restraining formulas... 
You are aided to write freely, joy- 
ously, at the peak of your capacity. 
Low Cost. 

Complete information at no obligation. Ask 
for ‘Your Way to Successful Authorship.” 


SIMPLIFIED TRAINING COURSE 
1819 Gilpin Street @ Denver 6, Colorado 
Send TODAY 


for FREE 
BOOKLET 


Pai 4 
Author & Journalist 


“I understand the critics panned this book and I 
can’t see why ... I found it very good.” 


Prize (ontests 


Three prizes totaling $250 will be given to 
undergraduate college students for the best essays 
of 1000 words on a choice of three subjects as- 
signed by the International Circulation Managers’ 
Association. Full information may be secured from 
H. Phelps Gates, chairman, ICMA Education Com- 
mittee, 1 Norway St., Boston 15. 

— Ae] — 

Kaleidograph announces its 21st annual book 
publication contest for poetry, submission to be 
made during the month of May, 1951. The prize- 
winning book manuscript of verse will be pub- 
lished on a royalty basis, at no expense to the 
author. Details of the contest may be secured 
from the Kaleidograph Press office, 624 No. Ver- 
non Ave., Dallas 8, Texas. 

— Ab] — 

The Poetry Society of America conducts the an- 
nual Albert Ralph Korn $100 Lyric Award, open 
to all poets in the United States and Canada, with 
closing date Feb. 1, 1951. Poems, limited to three 
by the same author, should average not more than 
50 lines for each submission. Manuscripts must 
be unpublished, typed in triplicate, submitted 
anonymously, with author’s name and address en- 
closed in an accompanying sealed envelope bear- 
ing on the face of it the title of the poem only, 
and addrssed to Candace Stevenson, 50 E. 72nd St., 
New York 21, the mailing envelope marked “Korn 


I Want to Contact 
New WRITERS 
terested in 


Brite for necessary. 

Send for REE PRET AILS. No obligation. 
SAUNDERS M. CUMMINGS 


468-3 Independence Bida., Colorado Springs, Colo. 
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743 You 
Were Saying 


Because AUTHOR & JOURNALIST'S 
little contest to name the classified sec- 
tion proved so popular, we are beginning 
another one at this time! 


On a penny postcard submit one or 
more suggestions for a name for a reader's 
column which will begin in February. The 
contest closes February 10 and the win- 
ners’ names and entries will be announced 
in the big ‘‘Forecast’’ issue of A&J, in 
March. 


Here are two or three leads to the 
kind of reader’s column we plan: 


(1) Letters will be limited to fifty 
words in. order to allow space for several 
letters. 


(2) Within the limits of good taste and 
libel regulations the writer will be encour- 
aged to speak his mind freely on any 
subject of interest to writers. 


(3) This will be the reader's column 
and will not necessarily reflect the opinions 
of the editors. 

Here are your prizes: First, a year’s 
subscription (or renewal) for A&J and 

a copy of “Editor to Author, the Let- 

ters of Maxwell E. Perkins.’’ Second, 

a year’s subscription for A&J and a 

copy of Vincent McHugh’s ‘Primer 

of the Novel.’’ Third prize, a year’s 
subscription or renewal. 


Now that every one has his postcard 
ready—get on your marks, get set, GO! 


REVISING 


On The Script 
EDITING 
REVISING 
CORRECTING 


$9.00 


words 
006 


POLISHING | S0e a 
there- 


words 

after plus re- 
turn postage. 
SALABLE MANUSCRIPTS RUSHED 

TO MARKET FOR QUICK SALE 

By my Top-Flight Literary Agent. 10% 
Commission on Sales. Particular attention 
paid to Beginning Writers. Positively no 


co nal interviews, please. MAIL MANU- 
RIPTS: “ATTENTION, REWRITE DESK B.” 


RALPH NATHAN 
(Since 1932) 
814 44th Avenue, San Francisco 21, Calif. 


7 PAGE ANALYSIS 
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Award. No mss. will be returned. Authors are 
cautioned to retain copies of work submitted. 

The San Antonio Manuscript Club offers more 
than $150 in cash prizes for winners in its third 
annual state-wide literary contest, opening Nov. 1, 
1950, and closing March 15, 1951. Aspiting Texas 
writers may enter the nine divisions of the con- 
-test. Contest rules and entry blanks may be ob- 
taind from Miss Zeiger Hay, 1223 W. Kirk PI. 
San Antonio, Texas. 

— Av] — 

Women who devote part or fuil time to press 
or radio work are eligible for Better Understand- 
ing Awards offered by the English-Speaking Union. 
Closing date for newspaper stories, scripts, record- 
ings for the contest is January 15, and all cor- 
respondence should be addressed to The Better 
Understanding Awards Committee, of the Union, 
19 E. 54th St., New York. 

— Ae] — 

The University of Chicago announces the 1951 
contest for the Charles H. Sergel Drama Prize of 
$1000 for the highest-ranking play submitted be- 
fore closing date March 1, 1951. Only full-length, 
original plays will be considered. Entry blanks 
and further information may be secured from 
Faculty Exchange Box 130, Chicago 37, Ill. 

See Page 27 of this issue for announcement of 

the $10,000 Modern Romances story contest. 


PERSONAL 

(Continued from Page 3) 

“1 found out something interesting this week. A 
certain firm bought a magazine novel. On the 
manuscript I had stated: American Serial Rights. 
"On the back of the check I received 1 was sup- 
posed to endorse the purchase of All Rights. 
Usually any change on the check will make the 
check n. g. I made the change, nevertheless, and 


WRITERS 
WORK TO DIRECT ORDER ONLY! 


Title Mag. Price 
Yankee Frankenstein Sensation $175.00 
Taxicab Tidbits This Week 250.00 


The Scorpion True Detective 495.00 


a. | have written and sold the above articles plus 
1000 others ir: the past 15 years to over 100 
different national magazines. 
My students—WRITING AND SLANTING TO 
DIRECT ORDER today in 
scores of newsstand publications. 
c. | have developed a NEW—COMPLETELY PER- 
SONAL—ABSOLUTELY INDIVIDUAL — Course 
; in Article Writing SLANTING YOUR PERSONAL 
TALENTS AND MATERIAL TO 
SPECIALIZED MA 4 
: d. No offer AS UNIQUE — AS DIFFERENT — AS 
PRACTICAL—FOR THE BEGINNING WRITER 
OR THE PROFESSIONAL—has ever before been 
made by a SELLING WRITER AND RECOG- 
NIZED INSTRUCTOR. 
Write for Terms and for FREE Pamphiet, 
x. “Writing To Direct Order Only.” 


WILL H. MURRAY 
Room 328 
7016 Euclid Ave. Cleveland 3, Ohio 


b. 


it went through! Now I find that this same firm 
is selling reprint rights of mss. bought—All Rights 
—trom suckers, 

“But here is the really odd one. .A writer sold 
a story to a well-known magazine. The maga- 
zine used only half of the story. The best-known 
agent in the country told this writer: ‘You can 
use and sell that unused half sometime. The maga- 
zine has control of only what it printed and 
copyrighted.” 

“Another strange thing—with Eugene O'Neill. 
He had some short plays. Without copyright, he 
had common law property rights. Indeed, Rita 
Johnson Young, author of Maytime and other 
plays, said that she never copyrighted her plays, 
since common law property rights were better 
for her. Well, if he had not copyrighted, no one 
could now reprint those plays of O’Neill. But the 
copyright ran out and so they are in what is 
known as the public domain and now reprinted 
against O’Neill’s wishes—or so I am informed. 

“Sometimes, with all sorts of legal protection 
and recopyrighting, under this pretext and that, 
an author's estate has great protection, as in the 
case of Mark Twain’s. And this is important, the 
astonishing ways rights have been extended. The 
trouble is—to me, a very interested person in this 
matter—that the usual copyright lawyer, writing 
on the subject, tries to be lucid and clear; and 
darned if I can understand what he is getting at!” 

“Ear-owners, grabbits, atomshiks’—these words 
greeted me when I opened book notes from a firm 
publishing dictionaries. Sound interesting, don’t 
they? The Funk & Wagnalls Co., publishers of the 
New Standard Dictionaries, 153 E. 24th St., New 
York 10, twice a year issues a little publication 
called New Words and Words in the News. The 
little sheet is a supplement to their dictionaries 
and gives a good view of “the American language 
in the process of its continual growth and change,” 
as it announces. And the words are interestiu::. 
How about these: acronym, alayam, anti-neutron 
(for the science-fiction writer), barn (also for the 
science devotee, not the farmer), beefcake (com- 
pare cheesecake) , butterlegger, chemlin (“a chem- 
ical gremlin”), goofy (“a term used derisively by 
button collectors,” so it says), satellize (“a term 
applied by Jean Servan Schreiber, French conser- 
vative journalist, to United States foreign policy 
in Europe”!), mentabolism (not metabolism, but 
a wonderful word)!) . 

Anyway, it is fun. What is more important, it 
seems to me remarkably suggestive for article and 
story ideas. And the little publication can be 
obtained from the publisher at a cost of ten cents 
for five years. It’s a bargain. 

— Asx] — 

Among our writers this month, Nell Evans 
lives in Colorado Springs, Colo. Rutherford Mont- 
gomery is one of the best-known writers of ad- 
vanced juvenile books in the country; he lives 
in Los Gatos, Calif.—-which reminds me that I 
was once told that Los Gatos had the most even 
temperature, year around, of any spot in the 
world other than some place in Arabia; if the 
statement isn’t true, Los Gatos is still a lovely 
spot. Mildred I. Reid is well known to our read- 
ers as a teacher of writing, author of textbooks for 
writers, and author of her newly-published novel. 


Author & Journalist 
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(ADEAS offers 7. the reader and writer, an bags yy for 
a few cents, air your wares, from one line to 50 words’ 
worth. Taboos? “One: A&J asks that the lines here be in ‘good 
taste. Literary critics and agents, typists, stationers, and those 
who offer correspondence courses have found advertising space 
elsewhere in the magazine. Rates here run 9c a word for the 
first insertion and 8c after that, for the same _ copy. ‘Op: 
ong is the tog of the month preceding publication. Ad- 

correspon: to ADEAS, AUTHOR & JOURNALIST, 
Denver 10, Colorado.) 


BOOKS & MAGS 


PSYCHOLOGY OF LOVE—$1.00. Helps you write salable 
love stories and also helps you in —? your private 
life” problems and winning happiness. Cc. SLOAN, 
P. ©. Box 1008, Glendale, Calif. 


—o— 

WRITERS, COMPOSERS: Your name on a penny card brings 
price list. Magdalene Kuhiman, 184 South Point Drive, 
Avon Lake, Ohio. 

—_o— 

TYPEWRITER PROFITS ee. 50c. Camera-Journalism 
booklet. 25c. Writing News and Feature Articles. $1. 
Free book list. Ralph. Underhill, Beebe, Arkansas. 

CARTON GAG WRITERS. “Cartoonists Bible’ $2.00 Don 

Ulsh, 123-35 82 Rd., Kew Gardens, N. Y. 

ANOTHER A&J SPECIAL Three pamphets, two 
$1.00! Authors’ Agents, 
cents; Making a Book Contract, deFord, 
Looking Back, Kroll, 35 cents; Rhyming ged 
cents and Clement Wood's Hints on on “or 
cents. For the five, send $1 Journalist, 
Denver 10, Colo. 

—o-— 

your own. Create 


THE PLOT BOOK. Make original plots 
without plogicrising. 
‘olio 50c. 


from published stories 
writing simpler, easier. shows 
Writecraft Service, Gurnee 2, Ill. 
$250 WEEK Reported. Free book “505 Odd 
nesses.” Work, home. Expect something odd. Paci- 
-E, O id 


USED COURSES AND INSTRUCTION BOOKS on writing, 
bought, sold, — ond exchanged. Money back guar- 
antee. Smith’s, 84 Washington, Peabody, Mass. 


MARKETS 


MARKETS. Over 120 so ript 
$1.00. 


JUVENILE 
begins at highest markets and works pm 
Ernie Johnson, Box 201, St. Joseph, Missouri. 


FILLER WRITERS—1! ! Over 
markets of all types. $2.00! Cassell, 17717 


Drive, Pacific Palisades, Calif. 
EARN MONEY writing trade news. 
Charles Olive, Willmar, Minnesota. 
FILLERS AND SHORT PARAGRAPHS Scll Readily. Details 
and Markets 25c. 101 Markets for all kinds of Poems 
25c. Writers Service, Box 1355, Lubbock, Texas. 


PERSONALS 
CAN YOU WRITE? Handwriting reveals your ability. Send 
one page of your handwriting and one dollar for gen- 
em analysis to Ellora Thomas, Box 527, Patagonia, 
Arizona. 


Information free. 


ered nurse’s stately — 
Homestead, Merri 


BOARD & ROOM. 
home. imac, 


R 
$15 a week. 


WANTED: To correspond with man between 55 and 60— 
Writer, professional man or rancher of high intellect 
and keen sense of humor, who loves nature and the 
outdoors and, of course, is strictly honorable. Object: 
Friendship and expansion of one’s social and mental 
horizon. Adeas, Box D-113, Author & Journalist, 
Denver 10. 

WHAT FAMOUS PERSON ARE YOU LIKE? Your detailed 
personal graphoonalysis tells. 50c. Norela, Box 7597-F, 
Chicago 80. 


January, 1951 


FOR RENT: FURNISHED, $20 per mo. Isolated mountain 
cabin on REA. Ideal Separate work 
cabin. den and Write Forest Springs 
Ranch, Box 8, Mineral Hill Rt, Las Vegas, New Mexico. 


—o— 

SOMEONE TO CARE—That universal need. Join THE 
FRIENDSHIP CLUB. Write Charlotte Kay, Box 670, 
Seattle, Wash. Postage, please. 

CONFIDENTIAL LETTER circle. No fee! information free. 
Chaplin, 4433 Jasper St., Los Angeles 32, California. 

ATHENAEUM SOCIETY wants writers, artists, musicians, 
poets, lovers, others, gifted with friendliness, liter- 
ary, artistic aspirations. Send $2 for year’s membership 
club, the ATHENA- 

tun SOCIETY, Box 1536, Vallejo, Calitornia. 


SERVICES 

MYSTERY AND DETECTIVE WRITERS: For information and 
help on plotting, write to William H. Bushman, P. 0. 
Box 436-A, St. Louis 3, Mo. 

QUESTIONS ANSWERED to Canada Re- 
search reasonable. Specialities: R. 
S. Craggs, West Hill, Ontario, Canada. 

AUTHOR’S RESEARCH SERVICE—Your research lems 
answered immediately, accurately, economically. Sub- 
scriptions or single copies of magazines on any subject 

i wants immediately to Mr. 
Research, 110 W. 42 Street, New York, N. Y. 

—o— 

HAVING TROUBLE WITH YOUR POEMS? Your 
and address on a penny postcard to me may change 
the picture a you. Whiteley, 2915 Woodland De, 
Washington, D. 


TEACH-YOURSELF WRITING COURSES & Books, new and 
used, bargain prices. W. Heideman, Jennie Jewel Drive, 
Orlando, Florida. 


WANT TO WRITE PROFESSIONALLY and thereby sell as 
quickly as possible? Find answer my ad, this magazine, 
page 24. NATALIE NEWELL, Ghostwriter. 
SHORT FEATURES THAT SELL QUICKLY. Where to get, 
how to write, where to sell. 25¢. 3c stamps or coin. 
Writecratt Service, Gurnee 


FINISHED INK CARTOONS pene to your gags, $2.00. 
included. Ross, 111-14 76th Ave., Forest 


OPPORTUNITIES 
NEW WRITERS! We'll pay you $2... . See ad page 31. 


—_o— 

IF YOU CAN COPY OR TRACE simple cartoons, you may 
earn up to weekly, spare-time, home or office, 
in a New Duplicating Service for Advertisers. Particulars 
free. Cartoon-Ad Service, Argyle 19, Wisconsin. x 


500 FOUR LINE GUMMED 


Printed neat- 

with your name, mples free. 

Morey’s, 627 Baker, Son le Calif. 


EARN MONEY AT HOME! Thousands do. 


“Home Worker 
Magazine” tells how. Sizemore, Box 27, 


491 


Sample, 25c. 
N. Kostner, Chicago 30, Ill. 

POETRY by your EDITORS: The last two editors of A&J 
have been poets. Here is a special chance to secure 
the books in print which contain poems by Margaret A. 
Bartlett and Alan Swallow. 
1. Just at the time of her death, Margaret A. Bartlett's 
collected poems, AFTERGLOW, was published by Sage 
Books, Inc., Priced at $2.50, this book may be purchased 
in this special combination offer for A&J readers—price, 


2. "Upon the death of the owner of The Decker Press, 
properties of that press were released. We were fortun- 
ate enough to secure the last 50 copies of Alan Swal- 
low’s first collection of poems, THE REMEMBERED LAND. 
Priced at $2.00, these few remaining copies (without 
available through A&J combination offer 

3. THE WAR POEMS OF ALAN SWALLOW is still avail- 
able in limited quantity. This attractive small book was 
published at $1.00. Through arrangement with Fine 
Editions Press the A&J combination price is .85. 

For the combination prices, order any two of the above 
books from AUTHOR & JOURNALIST, Denver 10, Colo. 
Special for all three books: $2.50. 
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How often have you repeated this promise to yourself and then 
wound up with a handful of rejection slips? Unfair editors? Hardly. 
In all probability it was your fault for editors want the best material 
regardless of its source. 


There are markets for your manuscripts but the problem is know- 
ing the proper channels in which to place them and, if necessary, 
ironing out defects which may prevent sales. 


My extensive knowledge of the markets and my close relation- 
ship with editors are put to best advantage in marketing your manu- 
script. | firmly believe in aggressively pushing the sales of my authors 
scripts. My office here in the heart of the publishing world is at your 
service. Feel free to write, call or drop in. 


RATES: PROFESSIONALS: 10% commissions on sales if you sell regularly to 
national magazines or if you've placed a book this year. Write full details before 
sending manuscripts. NEWER WRITERS: $1. per thousand words or fraction thereof 
—minimum fee per script $5. Enclose fee with each manuscript. Fee always re- 
funded on sale of manuscript. BOOK: $5 handling charge. 


REWRITING and GHOSTWRITING—Professional revision or creation of your novels, 
non-fiction or stories. NOW HANDLING POETRY. 


Write today for free booklet YOUR KEY TO SUCCESSFUL WRITING. 


IN CHOOSING A LITERARY AGENT — WHY NOT THE BEST? 


FRANK Q. BRADY, Literary Agent 


Dept. AJ, 55 West 42nd Street, New York 18, New York 
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